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CANCO  GETS  MORE  THAN 


272,000  REQUES^^  YEAR 


FROM  DOCTORS,  HOME 
ECONOMISTS,  DIETICIANS,  ETC., 

throughout  the  country,  for  information 
I  and  literature  about  canned  foods.  That’s 
more  than  a  thousand  requests  each  work¬ 
ing  day. 

I  Every  request  is  answered  with  literature 
that  replaces  vague  ideas  about  canned 
y  foods  with  definite  information  concerning 
^  cans,  methods  of  canning,  nutritive  values, 
K  styles,  grades,  varieties  and  uses  of  canned 
I  foods. 

(/  AMERICAN  CAN  COMPANY 

New  York,  N.  Y. 


230  Pork  Avenue 
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No.  158  Vacuum  Closing 
Machine  for  round  cans. 


The  Canners’  Convention  Machinery  Exhibit  is  being 
omitted  this  year  but  we  will  show  more  new  machines 
than  ever  before  at  our  Plant,  which  is  located  only  two 
miles  from  the  Stevens — we  invite  you  to  inspect  them. 

NOTE  THESE  1939  HIGH-LIGHTS: 

The  No.  300  High-Speed  Lockseamer,  in  full  operation,  equipped 
with  electric-heated  solder  pot,  motor-driven  wiper  and  many  other  new 
features. 


The  No.  311  Gallon  High-Speed  Lockseamer  and  Soldering  Device 
are  new  and  being  shown  for  the  first  time. 

The  New  No.  145  Closing  Machine  for  Gallon  and  Five-Quart  Cans, 
equipped  with  Heavy  Duty  Marker. 


Other  modern  machines,  all  operating,  include: 

190  Duplex  Trimmer  and  Slitter  with  Dexter  Sheet  Feeder 
244  Scroll  Shear  with  Ten-Package  Lifter 
226  Vacuum  Closing  Machine 
176  Die-Liner 


51  Rotary  Double  Seamer 
307  Air  Tester  with  new  1939  features 


Visit  our  Booth  at  the  Stevens  and  obtain 
Yellow  Cab  coupons  for  free  transportation  to 
and  from  our  Plant. 


THE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  Judge,  Manager  and  Editor 
Judge,  Advertising.  Yearly  Subscription  price:  U.  S.  A. — $3.00;  Canada — $4.00;  Foreign — $5.00.  Advertising  rates  upon  application.  Forms  close 
cover  forms  Tuesday.  Copy  required  for  proof  ten  days  in  advance  of  close.  Entered  as  Second  Class  matter  at  the  Post  Office,  Baltimore,  Md.,  under  AC  " 
March  3rd,  1879. 
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By  holding  to  its  principles  of  quality  and  service,  plants  with  minimum  production  expense, 
while  aggressively  devoting  itself  to  progress  .  .  .  Equally  important  to  production  are  Continental’s 

Continental  has  this  year  made  many  new  friends  in  efficient  closing  machines  and  watchful  service  m«.'i 
the  industry.  —  not  to  mention  conveniently  located  Cont’- 

More  canners  every  year  are  finding  that  the  high  nental  plants  which  assure  delivery  of  shipments 
quality  of  Continental  Cans,  as  a  result  of  precision  time. 

manufacture  and  careful  inspection,  contribute  greatly  This  is  the  foundation  of  Continental’s  success  at  d 

to  good  quality  packs  and  smooth  operation  of  their  your  guarantee  of  dependability. 


NEW  YORK  .  CHICAGO 


SAN  FRANCISCO 


MONTREAL  •  TORONTO  •  HAVANA 
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EDITORIALS 


Burgess  address — We  doff  our  chapeau  to  Mr. 
Burgess,  who  is  Vice-President  of  the  North¬ 
western  National  Bank  and  Trust  Company, 
Minneapolis,  Minn.,  upon  his  address  before  the  Wis¬ 
consin  Canners  Convention,  and  which  we  reproduced 
as  an  Editorial  in  our  issue  of  November  28th.  It 
seems  to  have  met  with  universal  approval,  as  we  felt 
sure  it  would.  Here  was  an  expression,  from  the 
banker’s  side,  by  a  man  who  has  lived  intimately  with 
canners  for  more  than  20  years,  and  knows  his 
industry.  And  not  only  approval,  but  the  entire  supply 
cf  that  issue  has  been  swept  away,  and  there  is  a  cry  for 
the  address  in  pamphlet  form  ranging  from  a  few 
copies  up  to  100  copies,  in  three  specific  instances.  To 
respond  to  this — and  we  are  glad  to  do  so — ^the  matter 
will  have  to  be  put  back  into  type,  and  the  phamphlets 
printed.  A  broker  wishes  to  furnish  all  his  canners 
with  a  copy ;  a  canner  intends  to  supply  his  brokers,  and 
his  distributors.  And  so  it  goes.  It  certainly  cannot 
have  too  broad  dissemination,  for  it  is  the  best  thing 
that  has  appeared  in  this  industry  in  years,  if  not 
forever.  You  read  it. 

Do  you  wish  some  of  these  pamphlets,  and  if  so  how 
many?  But  we  must  have  reply  by  return  mail.  That 
is  the  purpose  of  this  reference.  On  the  basis  of  1,000 
copies  the  cost  will  be  $5.00  per  hundred ;  but  of  course 
they  must  all  be  run  at  once,  if  at  all.  You  can 
understand  this.  They  will  be  of  a  size  to  slip  nicely 
into  a  No.  10 — business  envelope,  so  that  they  can  go 
out  \v  Lh  your  mail.  Please  avoid  delay  by  answering 
now,  as  soon  as  you  have  read  this. 

And  again,  to  Mr.  Burgess,  orchids  on  the  year’s 
best  ed'ort. 

CAi  IZ  MAKES  THE  LINE — We  quote  from 
“Time  ’  page  55,  December  12th,  1938  issue,  under 
“Peopl  ” : 

“1  ■  a  contest  for  the  title  of  ‘proudest  small 
towi  in  America,’  judges  awarded  the  prize  to 
Cad-  ,  Ohio,  (population  of  2,597).  Reason:  ‘It 
has  ad  more  citizens  of  wide  renown  than  any 
othe  community  under  ten  thousand  population.’ 
Som,.  famed  Cadizians:  Critic  Percy  Hammond; 
Cine  lactor  Clark  Gable ;  Robert  P.,  Charles  S.  and 


Thomas  A.  Scott,  inventors  of  ‘the  peach  parer, 
the  pea  viner  and  the  pea  podder.’  ” 

Congrats,  Thom.,  and  how  dear  old  John  Hanna 
would  have  rejoiced  with  you  in  this  glory! 

GREETINGS — Was  ever  there  a  time  in  the  history 
of  this  best  world  we  have  ever  had,  when  that  song 
of  the  angels,  on  Christmas  night  was  more  needed? 
“Glory  be  to  God  in  the  highest,  and  on  earth  peace  to 
men  of  good  will,”  If  all  men  gave  glory  to  God  today, 
there  would  be  nothing  but  peace  come  from  such 
good  will.  Over  the  two  thousand  years  that  have 
eventuated  since  that  angel’s  song  was  heard,  on  the 
night  of  the  Savior’s  birth,  thrones  and  nations  have 
risen  and  fallen,  disappeared  from  the  face  of  the 
earth,  but  that  word  has  not  changed.  Every  sort  of 
divergent  thought  and  man-made  scheme  has  been 
tried,  and  the  powers  of  the  mighty  been  put  behind 
them,  at  times,  but  they  have  all  withered,  failed  and 
died,  and  only  truth  has  lasted. 

What  a  sorry  mess  the  poor  old  world  is  in  right  now, 
except  our  own  blessed  country;  with  peace  the  most 
coveted  and  longed  for  gift  in  nearly  every  tribe  and 
nation.  And  will  the  Babe  of  Bethelhem  receive  your 
homage  and  heartfelt  thanks  that  He  brought  that 
peace  which  the  world  cannot  give?  We  hope  so,  for 
there  are  hundreds  of  millions  in  all  nations  on  the 
face  of  the  globe  who  will  render  this  slight  return  and 
acknowledgement,  and  you  will  want  to  be  numbered 
with  them,  rather  than  with  the  others. 

And  this  is  our  wish,  to  you  and  your  families,  that 
you  may  have  a  real  joyous,  happy  Christmas,  and  that 
that  peace  may  brood  over  you  and  always  remain. 

ORTER  BE  A  LAW — If  you  think  this  industry  is 
not  making  progress  by  leaps  and  bounds,  give  yourself 
a  Christmas  present — pinch  yourself  and  wake  up! 
Read  the  letters  following.  If  anyone  had  told  you, 
even  as  short  a  time  as  a  year  ago,  that  such  expressions 
could  be  expected  from  this  industry,  your  scorn  would 
have  prevented  you  from  answering. 

There  are  such  laws  now - and  there  will  be  more 

before  new  canning  time  arrives,  we  believe. 
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And  if  the  old  “Commission  House  evil”  can  be  dealt 
blows  like  this,  how  long  can  anyone  expect  it  to 
survive?  Add  to  that  the  elimination  of  the  too  loose 
credit  situation,  and  old  Santa  will  have  to  get  an  even 
larger  bag  than  he  is  usually  pictured  as  carrying,  to 
hold  the  splendid  gifts  coming  to  the  canning  industry. 
Read: 

ROSEN  BROKERAGE  COMPANY 
425-427  S.  Seventh  St. 

St.  Louis,  Missouri,  December  5,  1938 

The  Canning  Trade, 

Dear  Sir: 

The  writer  would  like  to  get  about  one  hundred  copies  of 
that  article  by  John  Burgess  on  “Financing  in  the  Future” 
which  you  published  in  your  issue  of  November  28th. 

To  my  mind  this  is  the  finest  article  I  have  ever  read  on 
the  canning  situation.  The  particular  points  which  he 
emphasizes  with  reference  to  the  farmers’  financial  interest 
in  the  crops  which  they  deliver  to  the  canners,  the  ware¬ 
housing  situation,  the  folly  of  selling  canned  foods  at  a  loss 
when  prices  are  below  cost,  the  fallacy  of  selling  S.  A.  P. 
contracts  and  also  price  guaranteed  contracts,  the  question 
of  unlimited  credits  by  banks  on  canned  foods  and  so  many 
other  things  which  have  been  brought  out  so  vividly  in  this 
article,  make  it  the  most  interesting  article  I  have  read  in 
many  a  year. 

It  covers  almost  all  the  things  that  the  winter  feels  has 
been  a  menace  to  the  canning  business  all  these  years.  Not 
only  do  I  speak  from  a  broker’s  standpoint  and  the  canner’s 
standpoint,  because  I  happen  to  be  interested  in  both,  but 
I  also  happen  to  be  a  stockholder  in  a  half  dozen  wholesale 
grocery  houses.  In  addition  to  this,  the  writer  happened  to 
be  connected  with  one  of  our  banks  here  for  seventeen  years 
and  can  also  speak  from  a  credit  standpoint.  Consequently, 
these  criticisms  are  not  from  a  buyer’s  standpoint. 

It  is  my  intention  to  send  out  a  copy  of  this  to  every 
canner  with  whom  we  do  business. 

Yours  very  truly, 

LR:Z  LOUIS  ROSEN, 

THOMAS  ROBERTS  &  CO. 

Established  1858 

COMMISSION  MERCHANTS  AND  BROKERS 

Philadelphia,  December  2,  1938 
Mr.  Arthur  I.  Judge,  Editor, 

Dear  Sir: 

I  am  enclosing  copy  of  letter  today  written  to 
Mr.  John  Burgess,  Vice-President, 

Northwestern  National  Bank  and  Trust  Co., 
Minneapolis,  Minn. 

If  the  canning  associations  throughout  the  country  would 
have  such  a  law  put  into  effect  in  their  State,  it  would 
insure  the  future  of  the  canning  industry  and  the  farmer 
in  securing  his  money,  and  we  believe  the  number  of  ac¬ 
counts  financed  by  commission  merchants  would  not  work 
such  a  detriment  to  the  industry. 

This  type  of  financed  canner  has  but  one  outlet  for  his 
pack,  and  must  on  settlement  date — pay  up,  sell  mer¬ 
chandise  or  pass  title,  and  must  even  then  sell  his  goods 
only  through  his  commission  house  financier. 

It  not  only  works  an  injustice  to  the  particular  commission 
merchant  financed  canner  who  started  out  with  a  few 
thousand  dollars — this  he  has  lost — but  it  also  works  a 
hardship  on  his  neighboring  canner  who  finances  himself,  as 
he  is  also  compelled  to  meet  this  destructive  competition  or 
hold  his  goods. 

New  all  time  lows  for  some  particular  canned  article  are 
cropping  up  every  week. 

Yours  very  truly, 

THOS.  ROBERTS  &  CO. 

WWT/McD  W.  W.  THRASHER 


And  the  letter  to  Mr.  Burgess  is  as  follows : 

December  2,  1938 

Mr.  John  Burgess,  Vice-President, 

Dear  Sir: 

For  over  40  years  I  have  been  connected  with  this  concern 
and  never  have  I  read  a  more  constructive  article  than  your 
speech  which  appeared  in  “THE  CANNING  TRADE”  volume 
16,  issue  of  November  28,  1938  and  too  much  publicity  can¬ 
not  be  given  to  this  article,  especially  the  point  in  which 
you  state  that  some  States  have  a  law  in  force  which  pro¬ 
vides  that  every  farmer  and  grower  may  have  a  lien  upon 
his  produce,  and  this  lien  may  follow  his  produce  even 
though  it  does  become  comingled  with  other  growers’  crops 
and  lose  its  identity  and  finally  arrive  in  a  can,  ware¬ 
housed  and  pledged  to  some  bank  or  supply  company. 

I  think  it  behooves  the  Secretaries  of  the  various  canning 
associations  to  bring  stress  on  this  particular  point,  and 
have  similar  laws  enacted  in  all  States. 

It  is  too  easy  today  to  become  a  canner.  A  man  with  a 
few  thousand  dollars  can  get  a  financing  commission  house 
to  supply  cans,  boxes,  labels,  etc.,  and  take  over  a  factory. 
The  farmer  supplies  the  crop  and  the  financing  commission 
merchant  takes  title  to  the  merchandise — cans  both  filled 
and  unfilled. 

When  due  date  of  payment  arrives  this  financed-by-com- 
mission-house-packer  has  three  alternatives; — pay  the  com¬ 
mission  house  the  advance  they  made;  sell  the  merchandise 
or  pass  title  to  the  commission  house  for  the  merchandise. 

In  this  latter  case  the  commission  house  can  sell  the  mer¬ 
chandise  at  his  ovra  discretion,  and  in  a  year  like  this  the 
equity  left  for  the  farmer  is  practically  nil. 

This  financed  canner  works  a  hardship  on  the  other  can¬ 
ner  who  is  not  financed.  He  is  a  competitor  for  raw  stock, 
labor,  etc.,  and  has  to  either  hold  his  merchandise  or  meet 
the  demoralized  market  of  the  financed  canner,  and  the 
effect  in  one  section  has  a  great  bearing  in  other  sections. 

If  such  a  law  as  you  state  exists  in  some  States  was 
enacted  especially  in  the  Tri-States  we  would  not  have  the 
demoralized  condition  which  exists  today,  because  the 
financing  broker  or  commission  house  would  realize  that  the 
farmer  also  has  equity  in  the  merchandise  as  well  as  them¬ 
selves,  and  would  think  twice  before  financing. 

Would  you  be  kind  enough  to  inform  us  what  States 
have  the  law  to  which  you  refer  in  addition  to  New  York 
State  ? 

I  am  sending  copy  of  this  letter  to  Mr.  Arthur  I.  Judge, 
Editor,  The  Canning  Trade,  Baltimore,  Md. 

Yours  very  truly, 

THOS.  ROBERTS  &  CO. 

WWT/McD  W.  W.  THRASHER 

Merry  Christmas,  and  many  of  them ! ! 

CONVENTION  DATES 

JANUARY  12-13,  1939 — Ozark  Canners,  Annual  Mf-:’ting, 
Connors  Hotel,  Joplin,  Mo. 

JANUARY  21-26,  1939 — National  Food  Brokers,  /  nnual 

Meeting,  Palmer  House,  Chicago,  Ill. 

JANUARY  22-27,  1939 — Canning  Machinery  and  St  pplies, 
Annual  Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  22-27,  1939 — National  Canners,  Annual  IV  ting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-24,  1939 — National-American  Wholesale  C-i'oeers, 
Annual  Meeting,  Congress  Hotel,  Chicago,  Ill. 

JANUARY  23-24,  1939 — National  Preservers,  Annual  I  eting, 
Morrison  Hotel,  Chicago,  Ill. 

FEBRUARY  10-11,  1939 — Canned  Foods  Association  of  Iritish 
Columbia,  Annual  Meeting,  Vancouver  Hotel,  Vancoi  er,  B. 
C.,  Canada. 
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TRI-STATE  PACKERS  MEET 

President  Lutz  Predicts  a  Machine  Age — Suggests  Limitation  of  Can  Sizes  for  Staples — 
Hints  of  Merging  Pennsylvania  and  Tri-State  Associations. 

Harry  Nuttle  Elected  President 


Harking  to  the  cry  of  canners  and  the  allied  industries,  the 
Tri-State  Packers  Association  held  their  meeting  at  Atlantic 
City  and  the  move  was  a  good  one,  not  only  from  point  of 
attendance  when  over  450  people  were  seated  at  the  banquet  on 
the  evening  of  the  first  day,  but  the  treatment  received  from 
the  hotel,  the  Ambassador  in  this  case,  was  exceptionally  fine. 
Every  one  agreed  that  they  had  never  before  had  such  elegant 
and  spacious  rooms  at  the  price,  and  all  were  well  pleased  with 
food  served  and  the  other  services  rendered. 

Following  the  usual  custom,  the  convention  proceedings  began 
with  a  luncheon  at  12:30  with  the  Association’s  President, 
Herman  N.  Lutz,  of  the  John  V.  Sharp  Canning  Company, 
Williamstown,  New  Jersey,  opening  with  his  remarks. 


PRESIDENT  LUTZ  SPEAKS 

AS  you  know  I  assumed  offices  in  May,  1937,  upon  the  death 
of  Mr.  Maloney.  Filled  out  the  unexpired  term  and  then 
was  elected  for  the  full  year.  We  have  all  seen  numerous 
changes  in  that  time.  The  business  graph  would  show  a  slow 
pull  up  the  chart  and  then  late  in  1937,  a  sudden  drop.  This 
is  especially  true  of  the  canning  business,  where  we  were  depend¬ 
ing  on  Mother  Nature,  as  well  as  the  whims  of  an  Administration 
unfavorable  to  business  even  though  we  do  pay  the  most  of  the 
freight.  It  seems  that  while  the  government  is  entering  business 
we  as  business  people  should  enter  more  into  government,  not 
only  expressing  our  opinions  but  asking  such  from  our  em¬ 
ployees,  otherwise  they  will  be  out  of  a  job  and  we  out  of 
business.  With  all  due  respect  to  the  Wage  and  Hour  Bill — if — 
it  stays  as  it  is,  we  might  say  in  passing  we  predict  the  greatest 
machine  age  ever,  with  more  labor  out  of  employment  and  on 
relief.  The  unfortunate  pai’t  of  that  is  we,  the  taxpayers,  still 
have  to  pay  the  bill.  In  my  mind  these  points  cannot  be  stressed 
too  much  and  acted  on  in  every  business  and  social  organization. 
Industry  should  be  taken  care  of  first  and  they  in  turn  will  take 
care  of  labor  but,  the  procedure  has  just  been  the  reverse.  This 
brings  up  the  thought  that  after  carefully  examining  the  minutes 
of  the  Board  of  Directors  of  the  past  one  and  one  half  years 
I  find  we  have  had  very  few  meetings  where  we  have  not 
devotetl  the  greatest  part  of  our  time  discussing  and  analyzing 
some  ntw  law  which  has  been  passed  or  a  new  bill  introduced 
and  try  ing  to  decide  what  course  we  as  an  association  should 
take  considering  the  best  interest  of  the  majority  of  Canners 
and  Ail  ed  Industries.  This  has  necessitated  a  lot  of  work  and 
expense  of  the  Seci’etary’s  office  and  let  me  say  here  this 
expenst  is  borne  by  the  members  and  Associate  members  of  our 
Associa  on.  Of  course,  we  all  receive  the  benefits. 

Ther;  is  still  unfinished  business  before  the  Association  which 
"ill  be  anded  on  to  the  new  officers  and  directors.  Just  want 
to  men!  m  a  few  things  we  would  like  to  see  carried  through. 
Labels  id  labeling  is  probably  one  of  the  most  important  but 
1  shall  ot  say  much  about  this  as  the  display  tells  the  story 
far  mo '  adequately  than  I  can  picture  it.  Can  sizes  is  one 
subject  hich  is  hard  to  determine  owing  to  the  fact  there  are 
so  man  specialties,  fruits,  fish  and  vegetables  put  in  tin  it 
seems  \  y  hard  to  eliminate  some  of  the  many  different  sizes. 
Those  0  you  who  were  in  Washington  at  the  Board  Meeting  of 
fhe  Nai  nal  Canners  Association  in  the  spring  may  remember 
fhe  tim  spent  on  this  subject.;  getting  nowhere  fast.  It  does 
seem  to  le,  however,  that  we  should  not  have  more  than  four — 
hve  at  ;  o  most,  sizes  of  cans  for  the  staples,  namely  corn,  peas 
und  tom  loes.  Another  subject  we  have  discussed  at  some  length 
•s  the  aality  of  raw  stock  going  into  the  can.  I  speak 
Particul  ly  of  tomatoes  now.  This  was  brought  forcibly  to  our 


attention  last  season  when  the  crop  was  short  and  the  rejects 
from  the  more  ethical  canners  plentiful.  Someone  finally  bought 
the  most  of  these  tomatoes  and  either  packed  them  in  tin  or 
pulp.  If  we  do  not  stop  this  vicious  practice  ourselves,  legisla¬ 
tion  will  do  it  for  us.  It  seems  to  me  every  Canner,  when  buying 
produce  on  the  open  market  should  demand  a  receipt  from  the 
trucker  showing  the  number  of  packages  and  from  whence  they 
came.  Another  subject  somewhat  related  to  the  above  is  the 
uniform  growers  contract  and  the  uniform  sales  contract.  Our 
committee  is  working  on  this  at  the  present  time  and  right  here 
I  want  to  commend  them  on  the  excellent  work  they  have  done 
in  this  direction.  We  have  another  thing,  which,  not  only  our 
Association  but  every  one  should  watch  very  carefully  and  be 
prepared  to  cope  with  to  some  extent  especially  if  in  the  near 
future  they  should  sell  to  the  trade.  That  is  the  W.  P.  A.  in 
the  Canning  business.  Probably  this  would  not  be  too  objection¬ 
able  if  the  produce  were  properly  handled  in  the  cannery,  which 
is  very  often  not  the  case,  considering  the  inexperienced  manage¬ 
ment  and  help.  Often  times  these  commodities  are  put  in  tin 
only  after  they  have  been  rejected  in  the  green  markets  as 
inferior  merchandise.  This  is  a  factor  to  be  reckoned  with. 

Another  thought  or  suggestian  which  personally  I  should  like 
to  see  accomplished  is  consolidation  of  the  Pennsylvania  Canners 
Association  and  the  Tri-State  Packers’  Association.  Without 
going  into  the  details,  I  think  we  all  realize  our  problems  are 
the  same  from  the  time  we  buy  raw  produce  from  the  Grower 
until  we  sell  the  finished  product. 

Just  a  final  word  to  express  my  sincere  thanks  and  apprecia¬ 
tion  to  both  the  1937  and  the  1938  Boards  of  Directors  for  their 
hearty  co-operation.  I  could  not  finish  this  work  as  President 
without  expressing  publicly  the  esteem  which  I  have  for  the 
personnel  of  our  office  in  Easton.  Mr.  Shook  and  Mrs.  Porter 
have  my  highest  respect  and  regard.  The  office  is  run  efficiently. 
Records  and  financial  affairs,  from  my  viewpoint,  are  clear, 
understandable  and  correct,  something  we  should  all  have  if 
and  when  we  are  called.  It  all  tends  to  beautiful  memories. 

SECRETARY’S  REPORT 

Secretary  Frank  Shook  made  his  report,  distributed  in  booklet 
form,  outlining  the  various  activities  of  the  Association  and 
calling  particular  attention  to  such  matters  as  the  formation  of  a 
Committee  for  the  enforcement  of  the  provisions  of  the  Associa¬ 
tion’s  sales  contract;  the  filing  of  a  brief  with  the  Food  Standards 
Committee  on  the  various  methods  used  in  the  past  by  the  Food 
and  Drug  Administration  in  the  measuring  of  maturity  of 
canned  peas;  the  present  work  of  obtaining  a  definite  data  as  to 
the  size  of  cans  used  in  the  packing  of  each  commodity,  the 
reports  of  which  when  completed,  are  to  be  filed  with  the  Inter¬ 
state  Commerce  Commission  for  consideration  by  Congress  in 
the  limitation  in  the  number  of  sizes  of  cans  and  activity  in  the 
matter  of  legislation  affecting  the  industry.  Already  the  Associa¬ 
tion  is  protesting  the  rulings  made  by  Administrator  Andrews 
in  defining  the  “Area  of  Production”  in  the  Wage  and  Hour 
Bill.  The  Association’s  Legislative  Committee  is  making  an 
exhaustive  study  of  the  Act  and  the  public  hearings  thereon  with 
a  view  of  determining,  if  possible,  the  intent  of  Congress  in  the 
enactment  of  exemptions. 

LEGISLATIVE  COMMITTEE  REPORT 

Mr.  J.  Richard  Phillips,  Jr.,  Acting  Chairman  of  the  Legislative 
Committee,  reported  that  after  extensive  study  it  is  the  Com¬ 
mittee’s  opinion  that  the  proper  interpretation  of  the  “Area  of 
Production”  is  that  area  from  which  a  canner  or  first  processor 
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can  draw  perishable  or  seasonal  fresh  fruits  and  vegetables  in 
their  raw  or  natural  state.  The  Committee  submits  this  to  be  a 
reasonable  definition  of  the  “Area  of  Production”  and  to  be  the 
intent  and  purpose  of  Congress  in  passing  this  legislation  rather 
than  the  restricted  or  mistaken  definition  by  Administrator 
Andrews  in  Section  536.2  (a)  as  follows: 

“An  individual  shall  be  regarded  as  employed  in  the  ’Area 
of  Production’  ...  (A)  If  he  is  engaged  in  such  work  on 
a  farm  and  on  argicultural  or  horticultural  commodities 
produced  exclusively  on  such  farm.” 

The  Committee  further  recommended  that  the  Association 
appoint  a  special  committee  with  instructions  to  immediately 
prepare  a  brief  on  the  definition  of  the  “Area  of  Production” 
conforming  to  this  report  and  that  immediate  arrangements  be 
made  with  the  administration  to  grant  this  committee  a  hearing 
when  a  hearing  is  held  on  the  definitions  of  “Area  of  Production” 
early  in  January. 

AUSTERN  SPEAKS 

Mr.  H.  Thomas  Austern,  a  member  of  the  Counsel  of  the 
National  Canners  Association,  briefly  outlined  the  requirements 
of  the  new  Food,  Drug  and  Cosmetic  Law  and  pointed  out  the 
differences  between  the  new  and  the  old  laws.  He  said  that 
many  differences  of  opinion  exist  in  defining  many  of  the  require¬ 
ments,  especially  concerning  the  label  which  needs  official  clarifi¬ 
cation. 

He  pointed  out  that  the  new  law  authorizes  the  Secretary  of 
Agriculture  to  set  up  definitions  for  foods,  drugs  and  cosmetics 
and  that  such  definitions  should  be  issued  prior  to  June  25th,  1939, 
when  the  new  law  goes  into  effect.  This  requires  a  lot  of  work 
and  the  Food  and  Drug  Administration  is  very  limited  in  its 
budget,  he  reminded,  and  suggested  that  the  canning  industry 
ask  for  an  appropriation  ear-marked  specifically  for  canned 
foods,  to  hasten  the  formulation  of  definitions  and  regulations. 

SALT  IN  TOMATOES 

Mr.  Maui’ice  Siegel  of  the  firm  of  Strasburger  &  Siegel,  food 
chemists  of  Baltimore,  who  devote  practically  100  per  cent  of 
their  time  to  the  problems  of  the  canning  industry,  told  of  a 
study  as  to  the  salt  effect  on  canned  tomatoes  conducted  this 
past  season.  In  order  to  choose  a  salt  content  that  not  only  is 
desirable  in  flavor  but  will  also  minimize  loss  due  to  salt  effect, 
six  lots  of  tomatoes  containing  various  amounts  of  salt  were 
graded  for  flavor.  It  was  found  that  the  lot  containing  25  grains 
of  salt  per  No.  2  can  is  to  be  recommended  for  those  who  are 
interested  in  the  use  of  salt  in  canning  tomatoes.  Mr.  Siegel’s 
paper  will  be  published  in  full  in  an  early  issue. 

PROGRAM  OF  PEA  MARKETING 

Mr.  C.  S.  Beale,  Executive  Secretary  of  the  Canned  Pea 
Marketing  Cooperative,  spoke  of  the  present  status  of  the  pea 
marketing  campaign  before  a  special  meeting  of  pea  canners 
held  on  the  morning  of  the  second  day,  telling  of  the  merchandis¬ 
ing  program  planned,  using  full  page  color  ads  in  “American 
Weekly”  and  “This  Week”  magazines  in  the  leading  papers 
throughout  the  country.  The  ads  are  to  appear  on  January 
15th,  and  the  coverage  is  estimated  to  reach  75  per  cent  of  the 
consumer  trade  of  the  United  States. 

Trade  papers  and  direct  mail  are  taking  the  story  to  dis¬ 
tributors  and  retailers,  who  are  urged  to  order  display  materials 
from  cooperating  canners.  Distributors  are  already  showing 
much  interest  in  the  drive  and  the  success  of  the  effort  now 
remains  with  the  active  support  shown  by  the  canners,  it  is  felt. 

Mr.  Beale  referred  to  the  success  of  the  local  campaign  put 
on  by  Wisconsin  canners,  which  showed  150  per  cent  increased 
movement  of  canned  peas  over  a  like  period  of  1937,  as  an 
example  of  accomplishments  that  might  be  expected  of  the 
national  campaign.  He  said  that  rather  than  institute  a  canned 
pea  week  or  a  specific  time  in  which  to  devote  their  efforts  to 
the  movement  of  this  year’s  pack,  it  was  deemed  better  to  draw 
this  out  over  a  longer  period  and  for  this  reason  a  second  drive 
is  planned  in  March,  which  will  be  something  more  than  merely 
a  continuation  of  the  first  effort. 

In  the  afternoon  he  outlined  to  the  general  convention  the 
internal  workings  of  the  cooperative  in  the  collection  and  dis¬ 
semination  of  helpful  information. 


RAW  PRODUCTS  WORK  | 

Dr.  E.  H.  Mahoney  of  the  University  of  Maryland  told  of  the  I 
University’s  study  of  the  relationship  of  the  color  of  the  vines  I 
and  conditions  of  pods  to  the  alcohol  insoluble  solids  content  of  I 
canned  peas  and  illustrated  the  work  with  color  slides.  The  work  | 
has  been  interesting  but  results  are  not  yet  conclusive.  || 

Mr.  Herman  A.  Hunter,  Canning  Crops  Specialist  of  the  [| 
University  of  Maryland,  outlined  experimental  work  being  con-  M 
ducted  by  the  University,  which  included  plant  breeding  studies  fl 
in  lima  beans,  tomatoes,  peas,  sweet  corn;  fertilizer  placement  ;  j 
for  peas  and  tomatoes;  variety  tests  on  beans,  tomatoes,  peas, 
sweet  corn  and  lima  beans;  pea  grading  work  as  a  basis  for 
buying  on  grade,  using  the  color  of  vine  and  condition  of  pod  I 
method  as  described  by  Mr.  Mahoney,  the  Tenderometer  method,  r 
the  Texturemeter  method,  and  Jodidi’s  specific  gravity  method,  j 
Mr.  Hunter  said  that  the  University  staff  feels  that  the  annual 
Canners  School  is  perhaps  the  best  method  of  making  progress 
reports  to  canners  and  asked  the  full  cooperation  of  the  Tri-  ■ 
State  Packers  Association  in  attending  these  annual  schools,  | 
and  especially  requested  that  canners’  field  men  be  urged  to  ^ 
attend. 

AN  ECONOMIC  STUDY  OF  THE  INDUSTRY 

Mr.  Karl  K.  Mayer,  President  of  the  National  Canners  Associa¬ 
tion,  who  has  been  on  the  jump  this  entire  fall  addressing  the 
various  associations  of  canners,  was  present  to  tell  of  a  new 
economic  research  and  service  in  the  industry  that  the  National 
Canners  Association  will  undertake.  To  sum  it  up  into  the  fewest 
possible  words,  he  said,  “I  mean  that  the  industry  needs  to  know 
more  about  itself.  It  needs  to  know  what  information  is  neces¬ 
sary  to  a  more  efficient  and  profitable  conduct  of  its  business.  ; 
It  needs  a  service  that  will  supply  such  information.  | 

“Every  one  knows  something  about  the  factors  in  the  present  j 
situation,  among  them  being  the  excess  production  in  various  } 
lines,  generally  depressed  prices,  more  or  less  impaired  credit 
and  distribution  costs  that  seem  to  place  an  undue  burden  on  f 
canned  products.  ...  1 

“Every  one  is  prone  to  select  some  one  factor  as  a  basic 
cause  of  all  of  our  troubles.  .  .  .  The  very  fact  that  canners 
differ  in  their  opinions  concerning  the  validity  and  relative 
importance  of  these  various  factors  is  certainly  good  evidence 
that  we  don’t  have  all  of  the  facts  necessary  to  sound  judgement. 

“As  I  see  it,  we  need  complete  data  on  the  number  of  canning  f‘| 
plants,  both  idle  and  operating,  their  location,  their  size  and  u 
equipment,  their  sources  of  raw  materials  and  labor.  We  need  B 
to  know  the  relation  between  the  volume  of  their  output  and  i 
their  equipment,  between  output  and  labor  and  supply,  between  | 
output  and  capitalization.  We  need  to  know  more  about  the 
markets,”  he  said  .  .  .  “and  about  distribution  methods  •  •  •  j 
and  to  have  them  weighed  and  analyzed.  ...  j 

“After  all,  what  is  needed  to  disclose  the  industry’s  situation 
and  problems  is  an  industry  picture,  which  can  be  obtained  only 
by  assembling  and  piecing  together  complete  data  for  the 
individual  firm,  hence  the  success  of  any  research  project  must 
depend  on  the  willingness  of  individual  canners  to  cooperate.”  ! 

The  information  furnished  by  canners  will  be  used  only  to 
draw  the  picture  of  the  industry  as  a  whole,  Mr.  Mayer  stated, 
and  he  eai-nestly  added  the  hope  that  the  Tri-State  Packers  | 
Association  would  assume  a  leadership  with  others  in  the  in¬ 
dustry  in  the  support  of  the  movement. 

REPORT  OF  THE  RESOLUTIONS  COMMITTEE 

HEREAS,  Throughout  the  year  it  has  pleased  Almighty  i 
God  to  remove  from  our  midst  members  of  our  Association, 
members  of  the  Allied  Industry, 

BE  IT  RESOLVED,  That  this  Convention  share  the  sorrow  j 
of  their  families  and  associates  in  their  loss  and,  ! 

WHEREAS,  Our  Association  feels  the  loss  of  our  :;.eighhor  1 
Association,  the  New  York  State  Canners  in  the  loss  of  their  j 
Secretary,  Mr.  John  P.  Street,  | 

BE  IT  RESOLVED,  That  this  Convention  express  to  that  | 
Association  its  profound  sorrow  and  extend  to  his  fa  nily  0“^  I 
sympathy.  I 

WHEREAS,  The  Federal  Government  has  seen  fi.  to  pass  |j 
Wage  and  Hour  regulations,  and  I 

(Continued  on  page  14)  I 


We  sincerely  wish  all  our  friends  and  their  families 
A  Merry  Christmas^  and  a  Happy^  Successful 

New  Year 

GALLATIN  VALLEY  SEED  COMPANY  Bozeman,  Montana 


PHILLIPS  SALES  COMPAIMY,  Inc 

Brokers  and  Commission 


annen 


anm^ 


Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


WEIRTON.W.VA 
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NEW  YORK  CANNERS 

Elect  F.  H.  Van  Eenwyk,  President.  Pay  Tribute  to  late 
John  P.  Street.  Lee  A.  Taylor  chosen  new  Secretary. 

Rochester,  Hotel  Seneca,  December  8-9,  1938 


The  canning  fraternity  of  New  York  State  is  to  be  con¬ 
gratulated  upon  presenting  a  program  both  interesting  and 
helpful,  despite  the  sudden  loss  of  the  late  lamented  John  Street, 
for  17  years  their  efficient  and  beloved  secretary.  In  honor  of 
his  memory,  the  convention  stood  a  moment  in  silent  prayer 
before  proceeding  with  its  customary  business.  After  a  word  of 
welcome  to  the  assembly.  President  L.  E.  Munger  introduced  Lee 
A.  Taylor,  of  the  Geneva  Chamber  of  Commerce,  who  promised  to 
do  his  utmost  to  fill  Mr.  Street’s  shoes.  Mr.  Taylor  takes  up  his 
duties  January  3rd,  and  with  the  cooperation  of  the  membership, 
should,  in  our  opinion,  prove  a  very  capable  and  efficient 
successor. 

Major  Norman  Allan  Imrie,  Associated  Editor  of  the  Colum¬ 
bus  Dispatch,  Columbus,  Ohio,  roused  the  nearly  200  members 
and  guests  from  their  after  dinner  inertia,  with  a  steady  flow 
of  wit  and  humor,  definitely  not  of  drawing-room  flavor,  and 
then  in  more  serious  strain,  recounted  some  of  the  ills  of  foreign 
philosophies  and  governments  that  made  us  all  feel  mighty 
happy  to  be  living  in  the  good  old  U.  S.  A. 

Mr.  Karl  Kuner  Mayer,  that  hard  riding  President  of  the 
National  Canners  Association,  having  paid  tribute  to  the  memory 
of  Secretary  Street,  suggested  that  an  economic  survey  of  the 
canning  industry  might  go  a  long  way  toward  alleviating  some 
of  our  troubles.  Some  of  the  high-lights  of  his  address  are 
quoted  below. 

“What  I  shall  speak  of,  lives  in  the  wide  field  of  economic 
research  as  it  .applies  to  the  movement  of  our  products — from 
the  period  even  before  the  seed  is  laid  in  the  ground  until  the 
fruit  or  vegetable  from  that  seed  has  been  actually  eaten  on  the 
table  of  the  consumer.  .  .  . 

“What  definite  results  would  we  get  from  the  economic 
research  I  am  suggesting?  And  I  can  answer  that  no  more 
definitely  that  I  could  have  predicted  twenty-five  years  ago 
what  would  develop  from  the  work  of  the  National  Canners 
Association’s  scientific  laboratories.  The  research  I  have  in 
mind,  the  explorations  that  I  think  of  would  be  a  continuous 
job,  developing,  as  it  goes  along,  a  series  of  collateral  services 
that  would  give  direct,  practical  aid  to  the  canner  in  the  opera¬ 
tion  of  his  business.  It  would  ascertain  what  information  the 
industry  needs,  other  than  that  now  available,  to  conduct  its 
business  on  sound  lines,  and  then  would  provide  an  appropriate 
service  to  furnish  that  information.  .  .  . 

“But  with  all  this  talk  of  mine  about  landmarks  in  the  field 
of  economic  research  and  how  they  might  be  found,  it  is  only 
proper  that  I  should  get  down  to  specific  questions  that  I  think 
might  have  a  place  on  such  a  list.  And  they  come  quite 
definitely  under  the  heading:  WHAT  DO  WE  WANT  TO  KNOW 
ABOUT  OUR  COURSE  FROM  THIS  POINT  FORWARD? 
Here  are  a  few  that  come  to  mind:  Credit  in  the  industry.  Too 
little?  Too  much?  Fair  to  some?  Unfair  to  others?  Why? 

What  is  the  life  of  individual  units  in  the  industry?  How 
frequently  do  they  pass  out  of  business?  Is  their  equipment 
reabsorbed  into  industry  production?  How  do  these  factors 
influence  our  problems?  To  what  extent? 

Do  city  and  country  dwellers  have  the  same  canned  food 
buying  habits  ?  Do  consumers  of  different  income  levels  buy 
different  type  and  kinds  of  canned  foods  ?  Do  they  buy  different 
qualities?  At  what  point  on  the  income  level  do  the  changes 
(if  there  are  changes)  take  place?  Do  those  who  live  in  Maine 
buy  the  same  as  those  in  Texas?  Those  in  New  York  the  same 
as  in  California  ?  How  about  the  states  that  are  between  ?  And 
Why? — to  all  of  these.” 


Mr.  L.  S.  Beale,  Executive  Secretary  of  the  Canned  Pea 
Marketing  Cooperative,  reviewed  the  progress  and  objectives  of 
the  organization.  The  weekly  reports  are  on,  ten  having  been 
made  to  date  and  if  you  are  one  of  the  few  pea  canners  not 
participating,  better  jump  on  the  band  wagon  and  receive  the 
benefits  of  this  going  proposition. 

Dr.  Charles  G.  Woodbury,  Director  of  Raw  Products  Research 
Division,  National  Canners  Association,  made  a  short  talk  ex¬ 
plaining  that  agricultural  research  is  suffering  in  New  York 
State  as  in  many  other  states,  because  of  curtailment  of  funds. 
In  New  York,  the  $20,000.00  appropriated  by  the  legislature 
for  canning  crops  research  has  been  turned  over  to  the  general 
state  fund,  and  as  a  result  sufficient  funds  have  not  even  been 
available  to  keep  greenhouses  and  equipment  in  repair  at  Geneva, 
and  the  work  of  these  good  men  has  had  to  be  narrowed  down 
considerably.  Dr.  Woodbury  urged  the  membership  to  write  its 
Legislators  and  impress  upon  them  the  importance  of  this  work, 
for  says  he:  “Raw  Products  Research  is  the  very  beginning 
of  merchandising,  as  a  good  quality  canned  food  is  not  possible 
without  raw  products  of  good  quality.”  Dr.  Woodbury  suggested 
that  before  going  to  the  Legislature,  a  plan  of  action  for  the 
station  be  drawn  up,  so  that  you  can  say  you  need  the  money 
for  this  and  for  that  definite  thing,  instead  of  just  having  a 
general  idea.  Dr.  C.  A.  Greenleaf  of  the  Research  Laboratories, 
National  Canners  Association,  told  of  the  study  he  had  been 
making  on  excessive  copper  in  tomato  products.  Canada  he 
warns  intends  to  place  a  limit  on  amount  in  products  imported 
to  that  country. 

SESSION— FRIDAY,  DECEMBER  9th 

HE  annual  business  meeting,  Friday  morning,  showed  the 
business  affairs  of  the  Association  to  be  in  very  good  shape. 
The  financial  position  is  exceptionally  good. 

PRESIDENT’S  ANNUAL  REPORT 
L.  E.  Munger,  Holly  Canning  Co.,  Holly,  N.  Y. 

aT  the  bt'KinninB  I  wish  to  commend  and  thank  our  officers  and  directors 
/  \  for  the  unstinted  time  and  effort  they  have  Riven  to  the  Ass.jciation’s 
welfare  durinR  my  term  as  president,  and  for  their  willinRness  to  *.1156  any 
steps  that  might  promote  or  benefit  our  industry.  The  services  of  these 
Rentlemen  have  been  particularly  valuable  durinR  the  past  three  months,  since 
the  death  of  our  able  Secretary,  John  Street. 

Now  that  we  find  ourselves  about  to  face  a  new  year,  I  am  sur;  that  it 
is  a  satisfaction  to  all  to  know  that  we  enter  it  with  the  services  of  Mr.  Lee 
A.  Taylor,  as  our  new  Secretary,  whose  duties  will  bcRin  the  third  of  Tanuary. 
as  successor  to  our  dear  Secretary  John  Street,  who  passed  away  "  otembcr 
22,  1938,  after  a  brief  illness,  shockinR  not  only  our  membership  but  lis  great 
number  of  friends  throughout  our  industry.  Your  directors  and  csr  ally  the 
candidate  investigating  committee  devoted  a  great  deal  of  time  in  th  -election 
of  John  Street’s  successor,  and  we  are  very  sure  we  have  made  a  e  choice 
in  Mr.  Taylor. 

During  the  year  inroads  of  death  in  our  membership  have  also  t:  en  front 
our  ranks  Mr.  E.  M.  Tufts,  of  Canastota,  who,  until  failing  healt-  made  it 
necessary  for  him  to  resign,  had  been  serving  on  our  Board  of  Dire  ts:  and. 
also,  Jesse  Hopkins  is  greatly  missed  by  the  H.  C.  Hemingway  Co.,  '  h  whom 
he  was  associated. 

MEETINGS — The  association  held  its  usual  three  general  meeting  and  the 
attendance  was  good ;  the  first  one  was  held  at  the  Hotel  Seneca  on  larch  30. 
the  second  one.  our  usual  June  meeting,  was  held  on  June  15.  ar  now  our 
regular  December  Convention. 

Besides  these  regular  meetings,  the  canners  showed  an  increasi-  f  interest 
in  the  Canners’  Field  Men’s  School  held  at  Geneva  the  first  ant',  econd  o 
March,  with  an  attendance  of  178,  which  was  the  fifteenth  such  s  ool  to 
conducted  to  bring  the  constructive  results  of  the  Geneva  and  Come' 
to  the  attention  of  our  members.  I  believe  the  large  registratio:  shotdd 
encouraging  to  Dr.  Parrott,  Col.  Sayre,  Dr.  Horsfall,  Dr.  Glasgow  snd  Fro^ 
Raymond,  and  the  other  men  doing  such  intensive  work  in  this  ■  -spect  c 
the  good  of  our  industry. 
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World  Travelers 
Enjoy  FINE  FOODS 


^FLOAT  or  ashore  fine  foods  are  available  all  the 
year  around  —  thanks  to  the  modern  canner. 

In  or  out  of  season  —  it  makes  no  difference.  Heekin 
<nows  the  canning  business  .  .  .  lives  the  problems 
of  each  individual  canner  who  is  our  customer.  We 
'.re  never  too  busy  to  ''talk  shop"  ...  no  canner  is 
>0  large  or  too  small  to  attract  our  personal  interest. 

THE  HEEKIN  CAN  CO.  •  CINCINNATI,  OHIO 


Above  is  a  luxurious  dining  room 
on  the  super-liner  Queen  Mary. 
Here  are  served  the  world's 
finest  foods  ...  an  impossi¬ 
bility  just  a  few  short  years  ago. 
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Also  in  this  connection  on  November  14,  the  VcRetable  Crops  Division  of 
the  New  York  State  Experiment  Station  made  it  possible  for  our  members 
to  attend  a  cuttinsr  bee  at  which  they  were  privilepred  to  examine  cut  samples 
of  new  varieties  of  peas,  corn,  tomatoes,  and  tomato  juice.  Timely  notices  of 
this  all  day  meetinp:  were  issue<l  from  our  office  and  the  large  attendance  gave 
evidence  of  much  interest. 

The  Agricultural.  Pea,  Labeling.  Cherry  Contract,  and  Apple  Sauce  Com¬ 
mittees,  have  found  it  neee^sary  to  meet  during  the  year  ;  as  for  our  sectional 
meetings  the  cherry  canners  held  five  meetings,  the  apple  sauce  canners  two 
meetings,  I  believe  the  pea  canners  three,  while  tomato  and  tomato  juice 
canni'rs  held  one  me*eting.  I  believe  that  there  may  be  a  few  others  that 
due  to  the  death  of  John  Street  there  is  no  record.  While  these  committees 
and  sectional  groui)s  have  been  (juite  active  this  year,  I  feel  that  the  Associa¬ 
tion  is  missing  one  of  its  important  functions  by  not  having  more  of  these 
sectional  meetings  to  discuss  problems  arising  in  connection  with  different 
commodities. 

Our  association  has  taken  its  part  by  way  of  representation  at  various 
hearings  during  the  year  assuming  the  expense  incurred  at  such  hearings  as 
the  Bituminous  Coal  Case,  the  increase  in  stopover  charge,  and  the  conference 
relative  to  forming  the  Canned  Pea  Marketing  Co-operative.  Secretary  John 
Street  gave  his  usual  attention  to  National  Cherry  Week.  Upon  cordial  invita¬ 
tion  your  president  represented  our  association  at  the  recent  Wisconsin  Canners 
Association’s  annual  convention. 

Bulletins  regarding  crop  conditions  in  this  state  and  other  states  were  issued 
bv  the  Association  Office  every  week  from  May  26  through  August,  and  I 
think  all  of  our  members  will  agree  with  me  that  they  were  of  the  utmost  value. 

A  Mold  Count  School  was  held  for  one  week  beginning  August  1  at  Geneva, 
and  was  conducted  by  Dr.  G.  J.  Hucker.  Some  25  students  sent  there  by 
our  canners  received  instruction  from  representatives  furnished  by  the  National 
Canners  Association,  the  American  Can  Company,  the  Continental  Can  Com¬ 
pany.  This  school  gave  our  canners  an  opportunity  to  give  instruction  in 
mold  counts  and  the  detection  of  insect  fragments  in  tomato  juice.  Heretofore, 
canners  wishing  to  gain  instruction  for  their  technicians  have  been  obliged  to 
send  their  men  to  distant  points,  and  the  advantages  of  having  had  this  school 
near  at  hand  are  obvious.  We  are  deeply  grateful  for  those  assisting  us  in 
making  it  possible. 

Mr.  William  A.  Ryan,  chemist  of  the  City  of  Rochester,  and  one  of  our 
speakers,  has  been  retained  by  the  Association  during  the  year  as  a  consultant 
on  waste  disposal  problems,  and  consequently  a  very  important  activity  of 
the  association  this  year  was  in  connection  to  stream  pollution. 

Through  the  efforts  of  our  Secretary  complete  lists  of  all  Emergency  Crop 
and  Feed  Loans  jrranted  to  farmers  in  the  canning  counties  in  the  State 
were  supplied  direct  from  the  government  offices. 

As  a  continued  step  to  advertise  our  products,  and  to  evidence  co-operation 
with  other  food  producers  of  the  state,  we  joined  in  the  big  New  York  Farm 
Foods  Exposition  held  from  January  5  to  7  at  Syracuse,  at  which  we  had  a 
very  liberal  exhibit  of  our  canned  foods,  and  at  the  State  Fair  at  Syracuse 
from  August  29  to  September  10.  Of  course  this  came  just  as  we  lost  the 
services  of  our  Secretary  John  Street.  However,  our  exhibit  was  carried  on 
under  the  supervision  of  Mrs.  Gilbert  Seeley,  who  has  the  qualities  of  a 
demonstrator.  I  attended  the  exhibit  a  large  part  of  one  day,  and  I  believe 
that  those  visiting  it  will  agree  that  she  did  excellent  work  under  the  circum¬ 
stances  in  discussing  our  products  with  those  interested,  and  in  dispensing  a 
large  number  of  pamphlets  furnished  by  the  National  Canners  Association.  I 
believe  that  the  Association  of  New  York  State  Canners,  Inc.,  made  as  fine 
an  impression  as  was  possible. 

Your  Secretary  tried  earnestly  to  get  his  pack  reports  and  stock  statistics 
out  at  the  earliest  possible  moment,  but  of  course  he  was  entirely  dependent 
upon  the  cooperation  of  the  canners.  Unlike  statistics  from  some  other  sec¬ 
tions.  our  association  office  always  has  tried  to  make  our  figures  100  per  cent 
complete,  and  naturally  some  delay  in  getting  the  final  reports  into  the  hands 
of  our  members  was  unavoidable.  I  trust  you  will  give  our  new  Secretary  full 
co-operation  by  sending  in  your  reports  on  time. 

We  have  tried  this  year  as  in  the  past  to  give  full  cooperation  to  the 
Associatc'd  Industries,  the  National  Canners  Association,  and  to  all  of  our 
various  State  Departments.  The  Wage  and  Hour  Bill  has  been  before  us,  and 
it  was  hoped  a  meeting  of  our  Association  could  be  called  to  have  it  properly 
described  to  us,  but  no  such  speaker  has  been  available.  Its  final  interpreta¬ 
tion  is  evidently  in  the  hands  of  the  courts.  Our  National  Canners  Association 
information  letters  have  kept  us  informed  as  much  as  possible.  I  believe  that 
before  we  close  we  should  consider  sending  a  representative  to  the  adjourned 
hearing  early  in  January  at  Washington,  relative  to  area  of  production.  He 
would  be  in  attendance  with  our  own  Roy  Hemingway  who  will  be  one  of  the 
representatives  of  the  National  Canners  Association  labor  committee.  We  have 
also  cooperated  to  the  best  of  our  ability  with  those  active  in  forming  the 
Pea  Co-operative. 

In  closing  my  term  as  President  of  the  Association,  I  trust  that  my  efforts 
have  met  with  some  degree  of  success,  that  the  organization  will  continue  to 
receive  the  full  support  of  the  members,  and  to  render  services  that  will  be 
completely  satisfactory  to  all.  I  wish  to  thank  the  officers  and  directors  for 
their  never  failing  assistance  and  all  of  you  for  the  kind  co-operation  you 
have  given  me  during  my  term  as  president. 

THE  ELECTION 

The  following  officers  were  elected: 

President — F.  H.  Van  Eenwyk,  East  Williamson 
Vice-President — F.  L.  Shannon,  Cortland 
Treasurer — R.  E.  Chittenden,  Newark. 

The  following  were  elected  to  the  board  for  a  period  of  three 
years : 

R.  W.  Comstock,  Newark 
W.  E.  Halstead,  Cortland 
Isham  Mulree,  Hamlin 

Among  the  Committee  reports  that  on  Agriculture  found 
much  interest. 


REPORT  OF  THE  AGRICULTURAL  COMMITTEE 

HE  Agricultural  Committee  of  the  Association  of  New  York 
State  Canners,  Inc.,  accepted  Director  Parrott’s  invitation 
to  review  and  discuss  canning  crops  reseai’ch  at  the  Geneva 
Station. 

The  Committee  met  with  Dr.  Parrott  and  his  associates  on 
December  7th,  1938.  Dr.  Parrott  outlined  the  financial  and 
budgetary  situation  of  the  Station  in  detail.  He  stated  that  the 
primary  need  of  the  Station  at  the  present  time  is  for  funds  for 
extra  labor,  essential  repairs  and  maintenance  for  the  physical 
plant,  and  for  a  partial  restoration  of  research  funds  which  have 
been  reduced  during  recent  years. 

Messrs.  Sayre,  Horsfall  and  Glasgow  gave  a  short  resume  of 
the  present  status  of  canning  crops  research  at  the  Station,  and 
suggested  some  of  the  projects  which,  in  their  judgment,  should 
be  undertaken  in  the  near  future  for  more  efficient  production 
of  canning  crops.  Mr.  Sayre  advised  that  the  Station  plans  to 
curtail,  for  the  time  being,  the  variety  tests  on  peas,  corn  and 
tomatoes,  which  have  been  carried  on  for  the  past  seven  years. 
The  breeding  projects  on  beans  and  tomatoes  will  be  continued. 

Among  the  important  projects,  which  were  suggested  for 
attention,  were  the  following: 

HORTICULTURE: 

1.  Internal  black  spot  in  beets. 

2.  Effect  of  beets  on  succeeding  crops. 

3.  Response  of  crops  to  fertilizer  in  various  soil  types. 

4.  Fundamental  studies  in  tomato  nutrition,  and  fertilizer 
requirements. 

5.  Nutrition  and  quality  studies  on  peas. 

PLANT  PATHOLOGY: 

1.  Root  rot  in  peas. 

2.  Tomato  diseases,  especially  defoliation. 

3.  Bean  mosaic. 

ENTOMOLOGY: 

1.  Pea  Aphis. 

2.  Com  Borer  (double  brood  type) 

3.  Corn  Ear  Worm. 

4.  Corn  Seed  Maggot. 

5.  Mexican  Bean  Beetle. 

6.  Pea  Weevil. 

The  Agricultural  Committee,  as  a  result  of  this  conference, 
recommends  the  approval  of  the  following  resolutions: 

BE  IT  RESOLVED  that  the  Association  of  the  New  York 
State  Canners,  Inc.,  approves  the  increased  appropriation  re¬ 
quested  by  the  New  York  State  Agricultural  Experiment  Station 
for  necessary  additional  labor,  re-wiring  and  repairs  to  the 
Greenhouse,  and  for  the  restoration,  in  part,  of  reductions  made 
in  past  years  in  funds  for  fuel,  light,  power  and  water;  printing, 
equipment  and  supplies,  communication,  repairs,  rent  and  fixed 
charges,  and  for  partial  restoration  of  cuts  in  research  funds, 
and  requests  the  Legislative  and  Agricultural  Committees  to 
cooperate  with  other  agricultural  interests  represented  on  the 
New  York  State  Agricultural  Conference  Board,  in  sc  uring 
favorable  attention  by  the  Legislature. 

Informal  inquiries  have  been  made  as  to  whether  the  vanners 
wish  continuation  of  the  Annual  School  for  Canners,  Fii  Idmen 
and  Growers.  Believing  that  all  canners  in  the  State  re-  ognize 
the  value  of  the  School,  the  Committee  recommends  the  ollow- 
ing  resolutions: 

BE  IT  RESOLVED  that  the  Association  of  the  New  Yoi  ;i  State 
Canners,  Inc.,  requests  that  the  authorities  at  Corn=  d  and 
Geneva  make  necessary  arrangements  for  such  a  schot  to  be 
held  at  a  time  that  may  be  determined  by  these  authorit  .es  and 
the  Association’s  Secretary. 

Because  experience  has  demonstrated  that  a  better  att  ndance 
can  be  secured  for  this  school  at  Geneva,  because  of  '^s  geo¬ 
graphical  location,  it  is  suggested  that  the  school  be  held  there. 

Believing  that  the  canners  in  the  State  are  apprec;  live  of 
the  benefits  of  the  Mold  Count  School  here  at  Geneva  Ir.  it  year, 
this  Committee  recommends  the  following  resolutions; 

BE  IT  RESOLVED  that  the  Association  of  New  Yc  x  State 
Canners,  Inc.,  requests  the  New  York  State  Agricultural  Experi- 
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ment  Station,  in  cooperation  with  other  agencies,  to  provide  for 
another  school  of  instruction  for  technicians  in  making  Mold 
Counts. 

Whereas  the  European  Corn  Borer  is  an  increasing  menace 
to  the  production  of  sweet  corn  for  canning  and  for  market  in 
New  York  State,  and  the  spread  in  recent  years  of  the  two- 
brooded  strain  of  corn  borer  constitutes  a  new  and  special 
hazai'd, 

BE  IT  RESOLVED  that  the  Association  of  New  York  State 
Canners,  Inc.,  recommends  that  the  State  Department  of  Agri¬ 
culture,  or  other  appropriate  official  state  agencies,  requests  that 
the  Secretary  of  Agriculture  provide  for  a  survey  of  the  corn 
borer  infestation  in  New  York  State,  areas  affected,  and  degree 
of  infestation,  and  that  he  recommend  control  measures  that 
should  be  undertaken  for  the  protection  of  the  New  York  State 
corn  crop,  and  other  crops  that  are  subject  to  economic  damage 
by  this  insect. 

Respectfully  submitted, 

AGRICULTURAL  COMMITTEE  OF  THE 
NEW  YORK  STATE  CANNERS,  INC. 
Presented  by: 

H.  E.  Apple,  Jr.,  Chairman,  C.  P.  Lathrop, 

Stuart  Farrar,  Robert  S.  Thorne. 

AFTERNOON 

The  convention  assembled  once  again  at  12:30  for  luncheon 
after  which,  Mr.  Mark  A.  Daly,  General  Secretary  of  Asso¬ 
ciated  Industries  of  New  York  State,  recounted  some  of  the 
blessings  of  American  labor  in  contrast  to  the  usual  tale  of  woe. 
New  York  State,  says  Mr.  Daly,  has  enough  legislation  on  its 
books  to  give  the  legislators  a  long  holiday.  It  is  more  important 
to  straighten  out  present  laws  than  it  is  to  enact  new  ones.  The 
unemployment  insurance  law,  he  says,  is  practically  unwork¬ 
able  and  the  kinks  must  be  ironed  out  in  a  hurry.  Business, 
however,  must  recognize  that  the  worker  is  entitled  to  a  greater 
share  of  its  earnings,  and  the  one  thing  business  can  do  is  to 
guide  effoi’ts  of  this  kind  into  more  economic  and  efficient 
channels. 

Dr.  P.  J.  Parrott,  Director  of  New  York  Agricultural  Experi¬ 
ment  Station  thanked  the  association  for  the  privilege  of  speak¬ 
ing,  gave  a  brief  outline  of  the  Station’s  50  years  of  service  and 
its  reason  for  being,  invited  all  to  make  use  of  its  service  and 
bespoke  the  cooperation  of  the  membership  in  its  efforts  to 
attain  more  funds. 

Mr.  Wm.  A.  Ryan,  Sanitary  Chemist  retained  by  the  Associa¬ 
tion  this  past  year  as  a  consultant  on  waste  disposal  problems, 
explained  that  the  problem  of  waste  disposal  was  a  serious  one, 
brought  about  by  the  increasing  amount  of  canned  foods  packed 
in  the  State.  Some  pertinent  quotations  from  his  address  follow: 

“As  cleanliness  is  the  first  step  in  sanitation,  it  is  imperative 
that  the  canning  plant  be  kept  clean  and  free  of  wastes.  The 
screenings  should  be  carted  away  while  fresh.  The  wash-down 
should  follow  as  soon  as  the  day’s  work  is  finished. 

Study  the  flow  in  the  nearby  sti’eam  and  learn  how  the  flow 
varies  during  the  year. 

Canning  wastes  are  not  poisonous  in  themselves  but  kill  fish 
by  depleting  the  oxygen  in  a  creek  or  pond.  Cooling  water, 
water  from  cookers  and  boiler  blown-down  water  does  not  re¬ 
quire  treatment,  but  can  be  discharged  directly  to  the  stream. 

Concerning  disposal  by  dilution  in  the  receiving  stream, — fish 
often  thrive  at  the  point  of  fresh  discharge,  but  die  two  to  five 
miles  down-stream  where  oxygen  in  the  stream  has  become 
depleted  and  the  water  is  septic  and  foul  smelling.  It  is  quite 
well-established  that  the  minimum  dissolved  oxygen  in  the 
stream  cannot  drop  below  4  parts  per  million  to  allow  fish  life 
to  exist.  Sludge  banks  in  a  stream  caused  from  solids  in  waste 
will  destroy  fish  food  as  well  as  fish  eggs. 

Cannery  wastes  are  usually  low  in  pH.  value  (acid  in  nature) 
and  this  interferes  with  stream  life  as  well  as  digestion  of 
sludge  in  sewage  treatment  plants.  Bleaching  powder  and 
activated  carbon  are  useful  in  correcting  odors  especially  in 
ensilage  waste  liquor. 

Corn,  pea,  and  lima  bean  fine  screenings  can  be  deposited  on 
pea,  corn  and  lima  bean  ensilage  piles  or  in  silos.  The  usual 
practice  in  determining  pollution  load  of  a  waste  liquor  is  to 
determine  the  5  day  B.  O.  D.  This  will  indicate  the  amount  of 


dilution  water  required  or  the  degree  of  treatment  a  waste  must 
receive  before  disposal  into  a  stream. 

It  is  gratifying  to  know  that  more  progress  has  been  made 
this  year  than  any  year  in  the  past  with  this  perplexing  problem. 
To  our  knowledge  there  have  been  no  fines  levied  against  any 
member  this  year.  We  have  found  the  State  Health  Department 
and  State  Conservation  Department  more  than  willing  to 
co-operate. 

There  has  been  one  factor  in  our  favor,  namely,  the  heavy 
rainfall  during  the  two  worst  months,  August  and  September. 
However,  this  cannot  be  expected  to  happen  every  year. 

We  wish  to  thank  all  the  men  with  whom  we  have  worked, 
for  their  splendid  co-operation.’’ 

• 

TRI-STATE  PACKERS  MEET 

(Continued  from  page  8) 

WHEREAS,  the  Committee  has  been  appointed  by  this  Con¬ 
vention, 

BE  IT  RESOLVED,  that  this  Committee  which  has  functioned 
so  ably,  continue  and  offer  its  cooperation  to  the  National 
Canners  Association  in  the  working  out  of  regulations, 

BE  IT  RESOLVED,  that  our  Committee  be  deligent  to  the 
best  interest  of  our  immediate  Association  and  if  required  to 
file  individual  briefs  and  attend  hearings  that  they  do  so. 

RESOLVED,  That  we  thank  the  management  of  the  Hotel  for 
the  many  courtesies  and  splendid  facilities  extended  the  Officers 
and  members  of  the  Tri-State  Packers’  Association,  Inc. 

RESOLVED,  We  heartily  appreciate  the  splendid  and  instruc¬ 
tive  messages  extended  to  our  members  during  this  Convention. 

And  we  extend  to  those  participating  our  many  thanks. 

RESOLVED,  We  wish  to  extend  our  appreciation  and  thanks 
to  the  Get-Together  Committee  and  other  members  of  the  Allied 
Industry  for  arrangement  of  the  Banquet  and  Entertainment, 
which  the  Get-Together  Committee  always  does  so  generously. 

OFFICERS  FOR  1939 

PRESIDENT,  Harry  H.  Nuttle,  Denton,  Maryland;  First  Vice- 
President,  H.  B.  Mitchell,  Millsboro,  Delaware;  Second  Vice- 
President,  Daniel  Conway,  Hammonton,  New  Jersey;  Secretary- 
Treasurer,  Frank  M.  Shook,  Easton,  Maryland;  Assistant 
Secretary-Treasurer,  Edith  Lee  Porter,  Easton,  Maryland. 

New  Directors:  Allen  T.  Hurff,  New  Jersey;  Belford  Seabrook, 
New  Jersey;  Leslie  Wheatley,  Delaware;  Isadore  Stephany, 
Delaware;  D.  Thompson  Swing,  Maryland;  Charles  Ross,  III, 
Maryland. 

CUTTING  BEE  AND  LABEL  EXHIBIT 

During  the  entire  two  days  of  the  meeting  an  exhibit  of  canned 
foods  and  labels  was  conducted  in  the  foyer  of  the  meeting 
room,  and  although  the  Tri-State  section  has  been  criticized  as 
producers  of  inferior  quality  canned  foods,  the  samples  cut 
matched  the  very  best  to  be  found  in  any  section  of  the  United 
States. 

The  label  display  was  very  interesting.  Old  style  labels 
dating  back  to  1873  were  exhibited  along  with  the  nev/  style 
descriptive  labels  and  new  style  grade  labels,  used  both  in  the 
United  States  and  Canada.  Canadian  regulations  require  that 
quality  be  stated  on  the  label,  and  comparing  United  States 
labels  along  with  them,  the  Canadian  label  stood  out  as  giving 
information  which  could  not  be  taken  wrongly  by  the  ho'  -ewife. 
The  contents  of  the  cans  bearing  these  labels  cut  out  t.  agree 
with  the  label  declaration. 

ENTERTAINMENT 

Through  the  courtesy  of  the  members  of  the  allied  in(  istries, 
headed  by  the  Get-Together  Committee,  the  entire  co-  ention 
was  entertained  with  a  banquet  and  splendid  floor  show  m  the 
evening  of  December  8th,  and  Secretary  William  A.  Frr  of  the 
Pennsylvania  Canners  Association,  took  quite  an  active  oart  in 
one  of  the  performances.  Mr.  Fi-ee,  accompanied  by  Mi. .  Free, 
was  seated  at  the  “ringside.”  A  strong  arm  Apache  i.  t,  par¬ 
ticipated  in  by  a  rather  buxom  young  lady  and  her  male  urtner, 
was  in  progress  and  the  young  lady  exhibited  unusual  . '  rength 
by  supporting  her  male  companion  at  arm’s  length  ovi^r  head. 
She  suddenly  turned  to  Secretary  “Bill”  and  seemingl  took  a 
liking  to  him,  proceeded  to  wrestle  and  roll  him  over  mid  over 
on  the  floor,  she  emerging  topmost.  “Bill”  really  put  on  a  good 
show. 
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KEEP  YOUR 
PROPERTY 

fully  protected  against  loss  by 

FIRE  ★  LIGHTNING  ★  TORNADO 
WINDSTORM  ★  EXPLOSION  ★  HAIL 
RIOT  ★  CIVIL  COMMOTION  and 
other  contingencies 

through 

CANKERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO 


PEA  GRADERS 
PEA  CLEANERS 
SAMPLE  GRADERS 
CLEAN-UP  MULLERS 
TOMATO  WASHERS  &  SCILOERS 
CORN  CLEANERS 
CORN  TRIMMERS 
SPINACH  WASHERS 

All  oF  our  usual  construction.  Let  us  have  your  I 

inquiries  for  these  and  any  special  machines. 

THE  SINCLAIR-SCOTTCO. 

"The  Original  Grader  Houae” 

BALTIMORE,  MARYLAND 


MODERN  / 
i!  DESIGNS 

to  meet  your  trade  requirements. 


DMONT  LABELCOM  PANY 

INCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


VIRGINIA 


^^The  Good  Conner  Will 

CONTINUE  TO  SUCCEED” 

That  is  the  encourasins  note  contributed 
by  a  great  banker.  The  reason  he  will  con¬ 
tinue  to  succeed,  the  banker  said,  in  subst¬ 
ance,  will  be  because  of  wise  management. 

Included  in  wise  management  is  the  buy¬ 
ing  of  equipment  that  saves  money  and  in¬ 
creases  profits;  not  necessarily  equipment  at 
lowest  first  cost,  but  unquestionably  equip¬ 
ment  at  lowest  last  cost — the  kind  of  equip- 
Pulpers,  Finishers  Extractors  ment  that  serves  better  and  lasts  longer. 

Langsenkamp  Equipment  meets  the  true 
specifications  for  wise  buying — it  has  longer 
life,  it  requites  less  for  upkeep,  it  reduces 
manufacturing  costs,  it  makes  a  better  pro¬ 
duct-all  essential  factors  for  more  profit¬ 
able  operations. 

There  are  definite  reasons — fully  demon¬ 
strated  for  installing  Langsenkamp  Units. 

Although  reasonably  priced,  their  lower 
cost  is  written  in  the  production  records  of 
hundreds  of  plants — in  increased  efficiency, 
dependability,  lower  payroll  costs,  high 
quality. 

Whatever  you  may  require  from  single 
units  to  complete  production  lines,  get  in¬ 
formation,  suggestions  and  prices  from 
Langsenkamp. 

F.  H.  LANGSENKAMP  CO. 

**Efficiency  in  the  Canning  Plant** 

INDIANAPOLIS,  INDIANA 


Complete  Stainless 
Steel  Units 
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Keep  Ahead  of  the  Procession 

By  ^^BETTER  PROFITS’’* 


IT  is  to  be  sincerely  hoped  by  every  well  wisher  of 
the  great  canning  fraternity  that  all  readers,  at  all 
interested  in  improving  consumer  demand  for 
their  products,  will  read  and  re-read  the  splendid  article 
in  December  5th,  issue  of  The  Canning  Trade,  “Pro¬ 
moting  and  Protecting  a  Brand  Name”  by  Fayette  R. 
Plumb.  For  those  who  will  plead  they  haven’t  the  time 
in  which  to  do  this  let  me  point  out  that  the  gist  of  the 
article  describes  how  the  company  spent  millions  of 
dollars  advertising  tools  with  a  red  handle  and  a  black 
head.  Mind  you,  in  doing  this  the  manufacturers  had 
to  overcome  the  prejudices  of  those  accustomed  to 
polished  tools  and  white  handles.  But  in  the  long  run 
the  newly  adopted  distinctive  combination  of  a  red 
handle  and  a  black  head  fixed  Plumb  tools  in  the  minds 
of  customers. 

Give  me  an  executive  who  recognizes  the  proper  time 
to  step  away  from  the  crowd,  and  I’ll  show  you  a  man 
who  suffers  often  the  tortures  of  the  damned  for  what 
he  thinks  is  right,  but  who  in  the  end  wins  out.  Several 
times  in  this  column  I  have  referred  to  the  “passing” 
from  a  good  size  market,  of  a  brand  of  canned  foods 
well  known  over  a  decade  or  more.  This  was  not 
official  until  last  week  when  a  leading  distributor  for  the 
line  in  former  years  actually  wrote  in  his  weekly 
bulletin  of  such  an  occurrence.  In  his  time  I  have  known 
him  to  accept  without  question  retail  orders  for  over 
twenty  thousand  cases  under  this  label.  In  another 
market  I  sat  in  the  hotel  room  where  an  order  was 
given  for  forty-five  thousand  cases  for  delivery  when 
packed,  and  every  case  packed  against  the  order  was 
taken  as  shipped  and  promptly  disposed  of  by  the  distri¬ 
butor.  Many  factors  enter  into  this  decline  in  sales  to  a 
point  where  the  brand  vanishes  from  the  market,  but 
among  these  we  find  playing  a  prominent  part  the  fail¬ 
ure  of  the  owners  to  give  the  line  a  dress  in  keeping  with 
the  times.  We  also  fail  to  find,  when  going  over  the 
distribution  of  this  line  for  several  years  back,  any 
evidence  that  new  items  were  introduced  at  any¬ 
thing  but  very  rare  intervals  if  at  all.  Today  you 
must  not  only  keep  up  with  the  procession  but  when¬ 
ever  you  can  you  ought  to  lead  while  others  follow. 

Week  before  last,  a  large  wholesale  grocer  in  a  fine 
market  gladly  welcomed  the  personal  representative  of 
an  old  canner  to  his  “open-house  night”  held  during 
the  middle  of  the  week.  The  young  man  cleared  off 
a  table,  arranged  his  samples  in  attractive  fashion,  and 
prepared  in  his  mind  to  welcome  many  satisfied  users 
and  retail  distributors  of  his  products.  Just  across  the 
aisle  from  this  well  set  up  display  was  that  of  a 
broker’s  representative.  This  man  showed  samples  of 
a  line  new  to  the  market ;  he  explained  fully  the  advan¬ 
tages  of  his  products  in  contrast  with  those  of  any 
other  packer ;  he  had  samples  open  all  the  time.  When 
the  two  evenings  of  sampling  and  demonstration  were 
ended  he  distributed  full,  trade  size  samples  to  all  the 


men  from  the  jobbing  house  who  were  present.  I’ll  ask 
you  who  made  the  more  friends,  the  representative 
of  the  old  line  house  with  nothing  in  his  showing  but 
samples  of  a  well  known  product  under  a  label  the  same 
for  years  and  years,  or  the  man  showing  how  an  old, 
well  established  packer  keeps  abreast  of  the  times? 

Years  ago.  The  Larsen  Company  of  Green  Bay  Wis¬ 
consin  packed  mixed  vegetables.  Others  followed  suit 
until  every  packer  in  a  position  to  do  so  felt  he  too  ought 
to  have  mixed  vegetables  in  his  line.  Larsen  had  a 
head  start  in  distribution  but  felt  that  was  not  enough. 
Vaseline  in  petroleum  jelly,  3  in  1  oil  in  machine  oils, 
Kodak  in  cameras  furnished  no  doubt  the  inspiration 
for  “Vegall”  now  nationally  advertised  for  some  time 
and  accepted  everywhere  as  the  last  word  in  mixed 
vegetables.  Even  further  back  along  the  trail  of 
advancement  in  canning  technique,  we  saw  a  ventur- 
some  canner  or  two  attempt  to  solder  two  tall  cans, 
bottom  to  bottom,  and  sell  them  as  a  unit  made  up  of 
two  different  foods.  Today  we  find  Larsen  offering 
layer  packed  mixed  vegetables  thus  rendering  a  dis¬ 
tinct  service  to  the  housewife  willing  to  make  her 
vegetable  salads  a  little  more  appetizing  in  appearance 
when  gracing  her  table. 

All  this  you  would  think  should  be  enough  to  satisfy 
anyone  anxious  to  keep  up  to  date  in  product  presenta¬ 
tion.  Still  Larsen  offers  their  Larsen’s  Freshlike, 
trademarked’  canned  vegetables  in  spinach,  diced  beets, 
garden  sweet  peas,  whole  kernel  golden  corn,  shoe¬ 
string  carrots  and  french  style  sliced  green  beans.  All 
these  are  vacuum  packed  in  twelve  ounce  tins,  very 
attractively  labeled.  Is  it  any  wonder  they  stole  the 
show  at  the  opening? 

Let’s  look  these  cans  over  for  a  few  minutes.  Four 
out  of  six  carry  a  message  on  the  top.  “Vacuum 
packed.  Four  to  five  servings.  Already  thorou.jhly 
cooked.  Heat  contents  in  double  boiler,  or  heat  can 
twelve  minutes  in  boiling  water.”  There  are  se  eral 
pointers  we  might  all  follow  to  splendid  adva'  age 
when  arranging  contracts  soon  for  cans  and  1:  ^els. 
From  time  to  time  we  hear  suggestions  we  s'  )uld 
explain  fully  to  the  purchases  that  our  canned  )ods 
have  been  thoroughly  cooked,  that  they  need  b(  mly 
heated  and  served,  but  still  many  of  us  leave  uch 
matters  to  others.  Too  few  canners  still  refrain  rom 
stating  on  their  package  the  mimimum  servings  the 
container.  We  should  all  do  this.  The  labels  all  irry 
the  seal  of  the  American  Medical  Association  ant  hat 
of  Good  Housekeeping.  No  doubt  carrying  oi  the 
“Freshlike”  theme  we  find  all  vignettes  on  the  .bels 
are  those  of  vegetables  in  their  “Fresh”  forr  and 

*  Readers  are  invited  to  submit  selling  plans,  label  desig  ^te,, 
to  “Better  Profits”  for  analysis  and  suggestive  criticisn  This 
service  is  conducted  without  charge.  Mail  your  commun  turns 
to  “BETTER  PROFITS”  do  THE  CANNING  TRA  iO 
S.  Gay  Street,  Baltimore,  Md. 
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’  e,  and  not  in  table  use  form.  This  is  all  right 
be*  ause  of  the  purpose  the  designer  had  in  mind,  that 
of  mpressing  the  “Freshness”  of  the  contents  on  any 

UStl*. 

'  he  Larsen  folks  are  anxious  for  you  to  know  why 
the  7  have  gone  to  the  trouble  of  putting  up  such  an 
attractive  and  appetizing  package.  They  tell  you  fur¬ 
ther  “fancy  fresh  vegetables  packed  under  vacuum 
wiUi  minimum  liquor  bringing  to  you  the  sealed-in 
fre  .hness  and  delicious  flavor  of  fresh  garden  vege¬ 
tables.  Packed  in  enamel  lined  tins.”  Under  direc- 
tioiis  a  re-statement  of  the  suggested  preparations  for 
the  table  and  the  added  thought  that  you  should  add 
butter  and  season  to  taste.  The  label  continues,  “Fresh¬ 
like  Brand  is  packed  only  by  the  Larsen  Company, 
Green  Bay,  Wisconsin.” 

No  one  can  say  what  the  eventual  outcome  of  the 
venture  will  be;  certainly  anyone  would  be  foolish  to 
predict  a  phenomenal  sale  at  once,  but  even  if  the  newly 
designed  and  differently  packed  canned  vegetables  fail 
to  gain  eventually  fine  distribution  no  one  can  ever  say 
that  Larsen  did  not  try  to  increase  the  attractiveness 
of  his  labels,  and  the  labeling  of  his  cans.  What  are 
you  planning  on  doing  before  next  packing  season  in 
order  that  you  may  have  a  new  angle  from  which  to 
approach  your  sales  problems?  Wouldn’t  you  like  to 
forget  for  once  that  someone  else  is  very  apt  to  fix 
your  selling  price,  and  for  once  approach  your  trade 
with  a  story  of  what  you  have  done  constructively 
tow'ard  helping  them  to  sell  more  goods  ?  Wouldn’t  you 
rather  say  “Bill,  here’s  a  new  label  on  the  same  high 
quality  product  we  have  always  packed,  it’s  a  honey” 
than  to  approach  him  with  your  hat  in  your  hand,  and 
a  worry  in  your  mind,  that  before  you  got  away  you’ll 
have  to  sell  him  on  a  margin  so  close  you  will  have  no 
profit  left?  Well  I’ll  bet  you  would!  Wouldn’t  you 
like  to  see  your  booth  at  the  food  shows  you  take  on 
surrounded  at  all  times  with  wondering  housewives 
exclaiming  at  the  novelty  and  splendid  appearance  of 
your  line?  I’ll  say  you  would  1 
Well,  there’s  just  one  way  in  which  you  can  do  this. 
Start  to  plan  to  do  it,  then  allow  your  plans  to  mater¬ 
ialize  and  go  do  it!  You’d  better  or  else  reconcile  your¬ 
self  ,  0  seeing  some  competitor  edge  in  on  your  business. 
Our  houses  are  going  streamline,  our  cars  have  been 
that  vay  in  the  main  for  some  time,  soon  you’ll  stream¬ 
line  .  our  merchandising  operations  too.  Some  with  the 
usui  amount  of  equipment  idle  several  months  in  the 
yeai  have  gone  to  canning  potato  sticks,  some  have 
wori  d  out  other  manufacturing  schedules  allowing 
then  to  cash  in  on  this  equipment  for  canning,  but  the 
aver  ?e  canning  plant  is  allowed  to  gather  dust  and 
rust  )ver  too  long  a  period  for  the  most  profitable 
oper  ion  of  any  plant. 

W  atever  your  position  at  present,  no  matter  if  your 
label  las  been  well  and  favorably  known  in  a  number 
of  n'  'kets  for  several  years,  if  it  is  out  of  date,  if  the 
label  are  uninformative,  you’d  better  look  out  and  get 
mod*  n  for  the  trend’s  that  way!  Send  your  label 
book  let  us  have  your  ideas  and  we’ll  quickly  tell 
whet  er  or  not  we  can  conscientiously  agree  with  your 
plan.  No  charge,  of  course,  this  is  your  column,  use 
it!  jur  sales  and  profits  will  increase  as  you  do. 


For  Cut  Green  and  Wax  Beans 


The  New 


Nubbin  Grader 

For  Stringless  Beans 

The  new  CRCO  Nubbin  Grader  is  primarily 
designed  for  removing  short  cuts,  loose  beans, 
etc.,  from  cut  green  and  wax  beans.  It  is  used 
immediately  following  the  cutter  or  cut  bean 
graders. 

This  grader  consists  of  a  sturdy  structural 
iron  frame  with  adjustable  legs  which  permit 
the  leveling  of  the  machine  on  uneven  floors. 

The  shaker  screen  assembly  is  equipped  with 
three  easily  removable  screens  to  permit  rapid 
change-over  for  different  length  beans,  or  to 
meet  the  particular  local  conditions  which 
may  be  encountered. 

Cut  beans  are  fed  onto  a  shaker  screen,  the 
first  section  of  which  sieves  out  all  loose  dirt, 
small  bean  particles  and  other  trash.  The 
beans  then  move  onto  the  main  screens  which 
are  perforated  in  the  proper  size  to  remove 
all  cuts  under  the  specified  length  desired. 

Send  for  Bulletin  I  §  / 

No.  1  and  Prices.  ^ gm  ft  t  ME  m 

{jammiimr 

Comf)anif,  Incorporated  t 
N! 9 9999  f9LL  5,  N.  K 
SEATTLE.  WASH. 

COLUMBUS,  wis. 

NIAGARA  FALLS,  CAN. 

A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md.  9 

James  Q.  Leavitt  &  Co. 
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ROBEiRT  E.  JACKSON  was  appointed  permanent  Secretary- 
Treasure  of  the  Indiana  Canners  Association  at  a  Board  of 
Directors  meeting  held  on  Tuesday,  December  6th,  at  which  time 
the  resignation  of  Kenneth  N.  Rider  was  also  accepted.  Mr. 
Jackson  has  been  Assistant  Secretary  to  Mr.  Rider  for  the  past 
ten  months  and  has  shown  exceptional  enthusiasm  for  association 
work.  He  is  well  liked  by  all  Indiana  canners  and  all  indica¬ 
tions  point  to  a  successful  career  in  this  office. 

• 

THE  SAN  FRANCISCO  EMPLOYERS  COUNCIL  has  been  Organized  at 
San  Francisco,  California  to  act  as  a  collective  bargaining 
agency  for  employers,  the  first  organization  of  its  kind  in  the 
nation,  it  is  believed.  Among  the  incorporators  are  A.  W. 
Fames,  of  the  California  Packing  Corporation,  and  Adrian  J. 
Falk,  of  the  Sussman  &  Wormser  Company,  wholesale  grocers. 
Seven  large  employer  groups  have  joined,  with  others  to  follow. 
One  of  the  main  ideas  of  the  new  group  will  be  to  see  more 
standard  labor  contracts  used  in  the  industry. 

• 

EILLIS  B.  PIERCE,  head  of  the  food  brokerage  firm  of  E.  B. 
Pierce  Company,  which  succeeded  Walter  J.  Townsend  &  Com¬ 
pany,  died  suddenly  on  November  30th  at  his  home  in  Brooklyn, 
New  York,  from  a  heart  attack.  Mr.  Pearce  was  64  years  old. 

• 

BUSINESS  AND  INDUSTRIAL  leaders  representing  America’s  nine 
leading  industries  will  forecast  the  business  outlook  for  1939 
during  a  special  year-end  program  over  the  NBC-Blue  Network 
on  Thursday,  December  29th,  from  8:30  to  9:00  P.  M.,  EST. 
This  National  Broadcasting  Company  feature  will  present  repre¬ 
sentatives  of  banking,  railroads,  motion  pictures,  newspapers 
and  manufacturers  of  food,  clothing,  drug  and  pharmaceutical 
products,  automobiles,  iron  and  steel. 

• 

PROFESSOR  WILLIAM  V.  CRUESS,  director  of  the  Fruit  Products 
Laboratories  of  the  University  of  California,  Berkeley,  plans  to 
leave  with  Mrs.  Cruess  about  the  first  of  the  year  on  a  six 
months’  tour  to  be  devoted  to  a  study  of  food  research  work 
abroad.  In  England  he  will  visit  the  low  temperature  research 
station  and  biochemical  laboratories  of  the  University  of 
Cambridge,  London,  the  horticultural  experimental  station  at 
Longashton,  and  the  canning  research  station  at  Campden.  In 
Holland,  he  will  visit  the  microbiological  laboratory  of  Dr. 
Kluyver  at  Delft,  and  in  Copenhagen,  Denmark,  the  Carlsberg 
Institute  will  be  an  objective.  Visits  will  be  made  to  the 
Pasteur  Institute  and  the  University  of  Bordeaux  in  France. 
Dr.  Cruess  has  been  with  the  University  of  California  for  27 
years  and  has  published  hundreds  of  articles,  bulletins  and 
circulars  on  the  preservation  of  foods  and  the  utilization  of 
fruit  products. 

• 

HUGO  KOCH,  for  many  years  associated  with  the  firm  of  E.  B. 
Pierce  Company,  food  brokers  of  New  York  City,  has  arranged 
to  take  over  the  business,  which  will  be  continued  under  the 
old  name. 

• 

w.  B.  swoNGEJi,  President  of  St.  Marys  Packing  Company, 
Sidney,  Ohio,  who  packs  tomatoes  and  tomato  products  of  such 
quality  that  he  will  give  you  the  plant  if  you  can  find  one  rotten 
tomato  in  the  yards,  informs  us  that  he  has  purchased  outright 
the  Delphos,  Ohio,  plant  of  Macke  Packing  Company.  J.  C. 
Swonger,  brother  of  W.  B.,  who  has  been  associated  with  the 
S.  M.  A.  Corporation,  will  be  in  complete  charge  of  the  plant. 
Harry  Burge,  who  for  ten  years  has  been  connected  with 
Crampton  Canneries,  Inc.,  will  superintend  operations.  Mr. 
Swonger,  who  has  $100,000  invested  in  his  plant  at  St.  Marys, 
will  spend  $50,000  remodeling  the  new  plant  at  Delphos.  A  total 
of  500,000  cases  of  assorted  vegetables  will  be  packed  in  the  two 
plants.  The  Delphos  plant  will  operate  in  1939  on  tomatoes, 
peas,  pumpkin,  beets,  etc. 


FRANCIS  H.  LEGGETT  &  COMPANY,  wholesale  grocers  and  food 
packers  of  New  York  City,  have  acquired  the  grocery  inventory, 
brands  and  labels,  with  but  few  exceptions,  of  Austin  Nichols  & 
Company,  prominent  wholesale  grocers  and  canners  of  New  York 
City  since  1912.  Austin  Nichols  &  Company  will  hereafter  con¬ 
centrate  in  its  wine,  liquor  and  beer  business,  retaining  a  few 
related  grocery  specialties. 

• 

L.  p.  GINSBURG  &  COMPANY,  INC.,  has  been  incorporated  at  San 
Francisco,  California,  with  a  capital  stock  of  $250,000  by  Louis 
P.  Ginsburg  and  Willon  A.  Henderson.  The  firm  will  interest 
itself  with  fresh  and  canned  fruits. 

• 

ABOUT  400  PROMINENT  MEMBERS  of  the  New  York  food  trade 
were  present  at  a  testimonial  dinner  on  Thursday  evening, 
December  1st,  given  to  Joseph  Seeman,  President  of  Seeman 
Brothers,  Inc.,  in  recognition  of  his  devoted  efforts  and  leader¬ 
ship  on  behalf  of  the  Federation  of  Jewish  Charities  of  New 
York  and  Brooklyn. 

• 

THE  AMERICAN  MAIZE-PRODUCTS  COMPANY  announce  the  addition 
of  Dr.  George  Felton  to  the  Research  Staff  at  the  company’s 
plant  in  Roby,  Indiana.  Dr.  Felton  comes  to  Amaizo  following 
several  years  with  General  Foods  Products  Company  of  Battle 
Creek,  Michigan,  where  he  was  employed  as  a  carbohydrate 
specialist.  His  new  duties  will  consist  of  research  in  new 
products  development. 

CALIFORNIA  PACKING  CORPORATION,  San  Francisco,  California, 
has  announced  omission  of  dividends  on  the  common  stock,  but 
has  declared  the  regular  quarterly  of  62  cents  on  the  preferred. 
The  directors  also  voted  to  reduce  all  salaries  in  excess  of  $4200 
a  year  by  10  to  20  per  cent  on  a  sliding  scale  and  to  suspend 
operation  of  the  employees  annuity  plan  temporarily,  effective 
January  1st.  The  condition  of  the  canned  fruit  and  vegetable 
market  is  responsible  for  the  conservation  program. 


packers’  sales  of  6,577,446  cases  of  canned  salmon  during 
the  first  five  months  of  the  1938-39  pack  year  are  indicated  by 
the  Association  of  Pacific  Fisheries’  report  of  unsold  slocks 
just  released,  which  shows  2,854,903  cases  still  in  packers’ 
hands  on  November  30th.  This  is  1,140,894  cases  less  than  the 
packers  had  on  hand  on  this  date  a  year  ago.  Sales  durir.i:-  the 
same  five  months  a  year  ago  totaled  3,729,755  cases,  or  2,847,691 
cases  less  than  were  sold  during  the  past  five  months.  D  ring 
the  month  of  November,  customarily  a  slow  month  in  the  sabnon 
primary  market,  packers  disposed  of  108,250  cases.  This  com¬ 
pares  with  sales  of  47,770  cases  during  November,  1937.  hus, 
while  sales  by  first  hands  were  small  during  the  past  r  mth, 
they  were  better  than  double  those  made  during  the  comp  .able 
month  of  1937.  Discussing  the  sales  movement  out  of  first '  -mds, 
a  spokesman  for  the  advertising  committee  office  of  the  t  nned 
Salmon  industry  said  that  plans  were  now  in  preparatii  for 
the  industry’s  1939  advertising  and  sales  promotion  can:  lign. 
He  stated  that  the  industry  was  interested  in  maintain!,  the 
retail  rate  of  sale  in  keeping  with  the  satisfactory  mo\  nent 
out  of  first  hands,  and  declared  that  an  advertising  progi  n  of 
unusual  interest  to  the  trade  would  be  announced  shortly. 

THE  COMMON  STOCK  HOLDINGS  of  E.  E.  Chase,  Jr.,  the 
Richmond-Chase  Company,  San  Jose,  California,  have  be(  pur¬ 
chased  by  E.  N.  Richmond,  President  of  the  firm.  Whi  Mr. 
Chase  will  be  retained  by  the  company  on  an  advisory  a  con¬ 
sultation  basis,  he  will  not  participate  actively  in  the  ni  lage- 
^ent.  His  father,  E.  E.  Chase,  continues  as  Vice-Pit  ;dent, 
member  of  the  executive  committee  and  board  of  directo.  ,  and 
in  an  advisory  capacity. 
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MICHIGAN  CANNERS  MEET 

Re-c.lect  Present  Officers.  Agree  to  Cooperate  in  the  Cherry 
Advertising  Campaign  of  Growers. 

\  T  the  meeting  of  the  Michigan  Canners  Associa- 

/'A  tion  held  at  the  Pantlind  Hotel,  December  6th 
/  \and  7th,  President  Chester  A.  Ray  was  autho¬ 
rized  to  appoint  a  committee  to  work  in  counsel  with 
the  cherry  growers  in  the  formulating  and  carrying 
out  of  their  advertising  plans. 

H.  D.  Hootman,  Secretary  of  the  Michigan  State 
Horticultural  Society,  told  the  canners  that  the  success 
of  the  growers’  advertising  campaign  was  dependent 
upon  100  per  cent  cooperation  of  the  canners.  He 
reminded  them  that  advertising  of  competitive  fruits 
are  greatly  curtailing  consumer  demand  for  cherries 
and  that  unless  the  full  cooperation  of  canners  was  had, 
fewer  and  fewer  cherries  will  be  packed. 

Secretary  Hootman  explained  the  growers  proposed 
advertising  program  and  which  calls  for  a  contribution 
of  la  cent  per  pound.  He  had  never  worked  on  a 
project  that  seemed  to  have  more  universal  appeal  than 
this  movement  to  advertise  cherries,  he  said.  It  was 
agreed  that  it  is  the  duty  of  canners  and  cold  packers 
to  help  steer  the  growers  in  the  effort. 

The  minimum  wage  provisions  of  the  new  Wage 
and  Hour  Law  were  looked  upon  with  favor,  for  it  was 
felt  that  the  law  will  force  packers  in  other  sections  of 
the  country  to  raise  their  rate  of  pay  to  the  level  com¬ 
parable  with  the  rate  of  pay  in  Michigan  plants. 
Restrictions  on  hours  of  labor  were,  however,  viewed 
with  critical  eyes,  because  of  the  handling  of  seasonal 
perishable  commodities  which  requires  over-time  at 
various  intervals. 

The  present  officers,  Chester  A.  Ray,  New  Era,  Presi¬ 
dent  ;  Gleason  B.  Rowlins,  Hart,  Vice-President ;  Frank 
H.  Raymond,  Fremont,  Secretary-Treasurer ;  were 
re-elected. 

A  new  Secretary-Treasurer  is  to  be  appointed  at  the 
Spring  Meeting  to  be  held  in  Traverse  City. 

A  resolution  was  made  and  passed  that  the  Com- 
mitte*'  on  Unemployment  Compensation  be  authorized 
to  p'tition  for  seasonal  classification  of  Michigan 
cannc  ■■s. 

• 

RECORD  COMMERCIAL  PRODUCTION  OF 
!  ALAD  DRESSING,  MAYONNAISE  AND 
RELATED  PRODUCTS  IN  1937 

C)MMERCIAL  production  of  salad  dressing, 
mayonnaise  and  related  products  in  the  United 
States  in  1937,  was  the  largest  in  the  history  of 
the  in  ustry  with  the  output  being  recorded  at  38,150,- 
000  j.  illons  valued  at  approximately  $50,000,000, 
accon  ng  to  a  study  prepared  by  the  Marketing 
Resea  ‘h  Division,  Department  of  Commerce,  on  the 
basis  '  reports  voluntarily  submitted  by  the  industry. 

Thi  record  business  was  transacted  despite  the 
•lepre  ed  general  economic  conditions  prevailing  in 
the  0  ober-December  period  of  1937  during  which 
three  lonths  sales  by  the  industry  accounted  for  only 
16  pei  :ent  of  the  year’s  total  trade,  the  smallest  pro- 
Portio  for  any  similar  quarter-year  period  since  1932, 
R  was  stated. 


18-VALVE  JUICE  FILLER 

For  Tomato  Juice,  Citrus  Juice  or  any  free  flowing  liquid 

Amazingly  speeds  up  production  and  in¬ 
creases  pack  during  the  brief  season.  In¬ 
sures  top  quality  and  hairline  accuracy 
even  at  the  terrific  speed  of  200  cans  per 
minute.  Reduces  labor  costs. 

Fills  any  height  can — and  up  to  a  No.  3 
diameter.  Quickly  adjusted  for  any  level 
of  fill  desired.  Drip-proof  and  leak-proof. 

Mail  coupon  for  complete  details  of  this 
new  high-speed  Juice  Filler. 

Modern  Canning  Equipment  for  All  Food  Prodticts 


FOOD  MACHINERY 
CORPORATION 

(Sprague-Sells  Division) 
HOOPESTON,  ILLINOIS 

MAIL  COUPON  TODAY/ 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 

□  Full  Details  of  the  New  18-Valve  Juice  Filler. 
f~)  Your  Complete  General  Catalog. 

Name - 

Firm _ _ _ 

Address - — - 
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DISTRIBUTORS  ACTIVITY 

By  “OBSERVER” 

Special  Correspondent  of  “The  Canning  Trade" 


CONTROLLED  PRODUCTION 

NGOVERNED  over-production  of  food  products 
will  result  in  less  sympathetic  consideration  by 
distributors’  groups  of  organized  surplus  liquida¬ 
tion,  says  Gerritt  Vander  Hooning,  president  of  the 
National  Association  of  Retail  Grocers. 

“After  two  years’  experience  with  the  Independent 
Food  Distributors’  Council,  emergency  agency  which 
handles  the  mechanics  of  special  sales  drives,  educa¬ 
tional  steps  to  persuade  individual  farmers  to  control 
their  output  are  essential  to  prevent  emergencies  in  the 
same  lines  from  recurring  annually,”  Mr.  Vander 
Hooning  declares. 

“Leaders  of  the  farm  groups  realize  that  some  form 
of  voluntary  control  of  crops  must  be  worked  out,  and 
we  plan  to  join  with  them  in  a  series  of  educational 
meetings  with  farmers  in  the  coming  months  to  drive 
home  the  lesson. 

“Unless  the  appeals  succeed,  it  may  be  necessary  to 
limit  emergency  marketing  drives  for  farmers  to  those 
particular  lines  in  which  the  producers  can  demon¬ 
strate  they  have  made  a  conscientious  effort  to  limit 
acreage.  Perhaps  an  agreement  under  which  a  mar¬ 
keting  campaign  by  individual  grocers  will  be  condi¬ 
tioned  on  the  farmers  agreeing  to  specific  crop 
limitation  in  the  following  year  will  prove  effective. 

“Lack  of  cooperation  of  hundreds  of  hundreds  of 
small  producers  with  the  programs  of  their  particular 
farm  organizations  has  been  one  of  the  most  serious 
stumbling  blocks  in  getting  crops  reduced.  This  is 
particularly  true  in  Florida. 

“Despite  the  fact  that  a  special  drive  to  help  dis¬ 
pose  of  18,000,000  crates  of  citrus  fruit  products  has 
already  been  launched  and  other  campaigns  are 
planned  for  the  near  future,  more  trees  are  being 
planted  in  Florida,  to  increase  the  output.  Most  of 
the  new  trees  are  being  put  down  by  ‘amateur’  growers, 
who  refuse  to  come  in  with  organized  groups. 

“As  to  the  marketing  problems  with  which  the  food 
distribution  council  has  concerned  itself  for  the  past 
two  years,  much  has  been  learned  in  that  time  about 
disposing  of  surplus  crops,  and  campaigns  now  can  be 
organized  and  carried  through  successfully  on 
extremely  short  notice. 

“With  153,000  individual  merchants  cooperating 
with  our  organization,  there  is  little  difficulty  in  getting 
a  large  tonnage  of  any  commodity  moved  into  the 
hands  of  consumers. 

“The  campaign  to  reduce  the  surplus  of  canned  peas 
provides  a  perfect  example  of  the  effectiveness  of  this 
work.  With  a  new  pack  and  carry-over  totaling  more 
than  30,000,000  cases,  as  against  a  normal  annual  con¬ 
sumption  of  21,000,000,  the  pea  canners  appealed  to 


us  for  help.  They  hoped,  by  means  of  special  drives, 
to  cut  down  the  stocks  in  first  hands  to  15,000,000  cases 
by  January  1.  As  a  result  of  the  drive  we  launched  in 
October,  the  first-hand  stocks  are  already  at  that  figure. 
Two  more  campaigns,  one  next  month  and  the  other 
sometime  in  March,  are  expected  to  put  the  canned  pea 
situation  back  to  normal. 

“The  grocers’  marketing  group  draws  a  distinction 
between  surpluses  resulting  from  bumper  crops  and 
those  arising  from  under-consumption. 

“Bumper  crops  occur  every  so  often  when  growing 
conditions  in  a  given  year  are  exceptionally  favorable. 
These  create  a  real  emergency,  and  we  are  glad  to  help 
the  farmer  prevent  a  demoralization  of  his  markets. 
We  do  feel,  however,  that  where  surpluses  accumulate 
through  failure  of  the  producing  group  properly  to 
promote  their  products  and  through  negelecting  poten¬ 
tial  possibilities,  that  we  have  no  obligation.” 

This  stand  by  the  retailers’  president  has  come  in  for 
some  criticism  in  various  quarters.  It  appears,  how¬ 
ever,  to  express  a  realistic  viewpoint  of  the  surplus 
problem,  with  neither  its  frankness  nor  its  soundness 
properly  assailable.  Distributors’  groups  can  promote 
only  so  many  surplus  crop  sales  drives  in  the  course  of 
the  year  if  these  projects  are  to  retain  their  effective¬ 
ness.  The  entire  sales  plan  is  in  the  nature  of  an 
emergency  operation.  Just  how  chronic  over-producers 
can  find  fault  with  the  views  of  the  leader  of  the 
country's  organized  retail  food  distributing  group, 
therefore,  is  somewhat  difficult  to  understand. 

ACMA  STAND  ASSAILED 

RESOLUTION  adopted  at  the  recent  annual 
convention  of  the  Associated  Grocery  ■’ Manu¬ 
facturers  of  America,  covering  legislative  regu¬ 
lation,  finds  little  favor  with  J.  H.  McLaurin,  pre  ident 
of  the  United  States  Wholesale  Grocers’  Assoc  ’  ition. 

The  resolution  read  as  follows:  “Industrial  (  moc- 
racy  is  a  fundamental  principle  of  the  American  ]  an  of 
government.  The  application  of  this  principle  ieans 
freedom  of  business  in  ordinary  trade,  subject  a  the 
legislative  regulation  which  is  required  to  mail  lin  a 
competitive  order,  to  assure  fair  dealing  and  re  tion- 
ships,  and  otherwise  to  protect  or  promote  the  )ublic 
welfare.  And  the  excercise  of  that  freedom,  sul  ict  to 
this  restraint,  is  essential  to  the  economic  and  social 
well-being  of  the  country. 

“Therefore,  be  it  resolved,  by  the  Associated  (  ocery 
Manufacturers  of  America,  that  it  condemns  I  deral 
or  State  legislation  which  is  purposed  and  ef  ctive, 
weather  directly  or  indirectly,  arbitrarily  to  i  ohibit 
or  limit  any  mode  of  business.” 
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C  Dininenting  on  the  above,  Mr.  McLaurin  says,  in 
par  :  “In  an  effort  to  condemn  Federal  and  State  chain 
stOi  r  tax  laws  and  bills,  particularly  the  National  Retail 
Chi  in  Store  Tax  Bill  (at  which  obviously  the  resolu¬ 
tion  is  directed)  without  actually  naming  such  mea- 
sur-  s,  the  Asssociated  Grocery  Manufactures  have 
certified  a  pronouncement  that  in  its  preamble  cries 
aloid  for  freedom  of  business  plus  necessary  restraint, 
but  in  its  resolution  proper  kicks  out  all  restraint  and 
demands  freedom  for  any  mode  of  business.  Resolution 
proper,  therefore  makes  a  dunce  of  preamble,  while 
preamble,  wearing  the  fool’s  cap  that  resolution  has 
put  on  him,  wails  like  a  deserted  child  being  left  alone 
in  his  corner  by  resolution. 

“The  feat  of  Douglas  Corrigan  must  now  fade  into 
obscurity,  for  here  is  the  more  outstanding  exploit  of 
this  trade  encyclical  of  the  Associated  Grocery  Manu¬ 
facturers,  which  also  started  for  California  but  landed 
in  Ireland  and  in  addition  turned  up  there  with,  per¬ 
haps,  the  prize  Irish  Bull  of  all  times.  In  short,  the 
preamble  says  there  should  be  some  restriction  of 
business;  the  resolution  says,  therefore,  there  should 
be  none.” 

• 

NEW  STATE  LABEL 

ANNED  foods  will  be  featured  in  a  cooperative 
advertising  program  which  the  State  of  New 
York  will  launch  next  spring  in  cooperation  with 
agricultural  producers  and  processors  of  the  State.  A 
voluntary  cooperative  movement,  the  advertising  cam¬ 
paign  will  promote  practically  all  the  agricultural 
commodities  of  the  State.  It  will  be  under  State  super¬ 
vision  through  a  law  enacted  April  8,  1938,  covering 
the  branding  of  agricultural  products  and  setting  up 
a  rigid  system  of  grading  to  insure  the  quality  of  the 
products. 

To  identify  the  graded  products,  red  and  blue  Empire 
State  labels  with  a  legend  stating  the  quality  are  to  be 
used.  The  labels  will  be  bought  by  producers  and 
shippers  authorized  to  use  them  after  inspection  by 
inspe  tors  of  the  State  Department  of  Agriculture  and 
Mark  ts. 

Pr<  ducers  of  each  commodity  have  agreed  on  the 
amou  it  that  each  unit  of  production  shall  be  assessed 
Fund  so  obtained  will  be  used  in  advertising  that 
parti  liar  commodity. 

• 

M.  c  ^ETERS  has  been  appointed  Sales  Manager  of  the  Florida- 
gold  t  ‘rus  Corporation,  filling  a  vacancy  left  by  the  recent 
death  ■  H.  C.  Herrington. 

• 

ND  c.  BLACK,  Eastern  Divisional  Sales  Director  for  the 
a  Packing  Corporation,  died  on  November  30th  at  the 
Hospital,  Minneola,  Long  Island,  New  York,  following 
?ency  operation  performed  a  few  days  before.  He  was 
old. 

• 

CANCO’S  MR.  STURDY  SPEAKS 

Dec.  0 — Bronx,  N.  Y,,  Rotary  Club,  at  noon. 

Dec.  1 — New  York  City,  Business  Forum,  at  6:30  P.  M. 

Dec.  9 — Avondale,  Pa.,  Rotary  Club,  at  6:15  P.  M. 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

A  Formula  For  a  Genuine  Happy  Christmas — The  Fruits  of 
the  Croakers — Green  Bean  Packs — Learn  to  Read  Statistics 

Rightly — ^The  Canned  Pea  Picture — ^The  Low  Prices  and 
Their  Cause. 

HRISTMAS  WEEK — Wonder  if  it  would  not  be 
good  for  you,  body  and  soul,  to  forget  all  about 
canned  foods,  and  the  market,  this  week  which 
ends  with  Christmas  day,  and  give  yourself  up  to  the 
spirit  of  the  feast?  Dig  down  in  your  old  jeans  and 
buy  a  lot  of  things  for  those  little  tots  who  will  have 
little  or  nothing — the  children  of  your  employes,  etc., 
who  may  be  having  a  mighty  hard  time  of  it,  and  little 
that  looks  like  Christmas.  Get  out  of  your  own  rut, 
look  around  you  and  you  will  find  many  cases  which 
touch  your  heart,  things  you  had  no  idea  existed ;  and 
we  will  promise  you,  if  you  extend  that  relief  that 
your  better  nature  will  prompt,  you  will  have  the 
happiest  Christmas  you  ever  had  and  so  will  they. 
And  getting  away  from  business  for  this  short  time 
will  help  business.  We  mean  it.  A  case  of  assorted 
canned  foods  would  come  to  many  of  these  households 
with  almost  as  much  joy  and  gladness  as  did  that 
famous  star  on  Christmas  night  centuries  ago.  These 
poor  are  His  “little  ones.” 

And  while  you  are  out  shopping,  note  that  the  stores 
have  bought  so  sparingly,  so  ultra-carefully,  that  they 
have  no  worth  while  assortment  in  anything.  If  you 
warn,  a  dozen  you  will  have  to  be  satisfied  with  6 — and 
we  are  not  talking  about  canned  foods,  we  mean  the 
kind  of  things  these  same  stores  used  to  be  loaded  down 
witl’i  at  this  time,  and  could  have  furnished  you  a 
gro."  .  Everyone  of  them  will  tell  you  that  they  wish 
they  had  bought  twice  as  much.  If  they  had  bought 
in  t’  at  normal  manner,  business  in  all  lines,  and 
emp  wment  in  general,  would  be  immensely  better 
righ  now.  That  is  the  price  all  business  is  paying  for 
liste  !ng  to  the  croakings  of  interested  parties,  and 
fron  the  buyers’  drive  to  get  prices  down.  Business  is 
good  in  these  stores;  they  are  buzzing,  trying  to  sell 
subs  tutes,  anything,  to  replace  the  goods  wanted. 
Wha  a  penalty  to  pay  for  this  campaign  of  propaganda 
and  1  featism !  But  what  unavoidable  evidence  of  the 
size  (  popular  demand,  that  there  has  been  no  slacken¬ 
ing  1  consumer  demand!! 

Wi  there  is  a  New  Year  coming,  and  we  do  not 
belie  men  will  repeat  the  mistakes  of  this  unhappy 
year,  heir  Americanism  will  reassert  itself,  and  they 
will  {  i  and  trade  like  Americans. 

TI  ^  MARKET — All  reports  say  there  is  a  con- 
tinuii  ;  heavy  demand  for  canned  foods,  in  small  lots 


of  course,  but  realize  what  this  heavy  drain  is  doing 
to  stocks.  Note  that  California,  for  instance,  thought 
it  was  bogged  down  with  an  unmoveable  supply  of 
canned  peaches,  now  finds  that  it  will  have  less  than 
5  million  cases  on  January  1st,  to  supply  at  least  eight 
months.  This  is  lighter  than  any  recent  year,  and  if 
figured  upon  the  minimum  consumption  of  9  million 
cases  of  peaches  per  year,  or  750,000  cases  per  month, 
leaves  the  country  to  face  a  shortage  of  one  million 
cases.  Of  course,  prices  are  stronger,  and  they  will 
continue  to  advance. 

This  week  the  National  Canners  Association  fur¬ 
nished  statistics  on  the  green  bean  packs.  Here  are 
the  figures: 


1938  PACK  GREEN  BEANS 


state 

24/2 

48/1 

24/2  Vi 

6/10 

Misc. 

1938 

TOTAL 

1937* 

TOTAL 

Me.  and  Vt... 

.  155,095 

4,262 

14,985 

174,342 

155,818 

New  York . . 

.  775,211 

11,249 

86,767 

47,275 

920,502 

894,308 

Md.  and  Del. 

.  1,902,683 

4,859 

39,640 

295,415 

8,322 

2,250,919 

2,144,310 

Pennsylvania 

....  198,702 

4,773 

14,890 

218,365 

273,690 

Indiana  . 

. .  104,355 

41,919 

6,274 

152,548 

153,978 

Michigan  . . 

.  445,098 

27,186 

3,620 

76,780 

10,515 

563,199 

451,698 

Wisconsin  .... 

.  625,416 

20,837 

2,176 

108,212 

7,953 

764,593 

562,681 

Iowa  . . 

.  64,567 

3,366 

14,860 

82,783 

53,009 

Ky.  and  Tenn .  135,011 

28,482 

16,032 

179,625 

187,196 

Ark.  and  Mo. 

.  435,115 

9,233 

3,892 

79,300 

527,540 

186,201 

Texas  . 

.  114,614 

2,000 

37,882 

154,396 

242,822 

Colorado  . 

.  146,678 

7,375 

17,577 

4,700 

176,330 

281,889 

Utah  . 

.  294,909 

9,040 

29,686 

2,251 

335,886 

212,768 

Washington  . 

. .  208,804 

3,000 

62,537 

6,962 

281,303 

366,191 

Oregon  . . 

.  594,934 

10,424 

324,943 

85,262 

1,015,563 

911,487 

California  ... 

.  264,047 

19,943 

44,216 

16,217 

344,423 

586  563 

Other  States. 

.  326,461 

3,765 

18,127 

104,629 

1,827 

453,799 

543,156 

Total  . 

.  6,790,590 

136,539 

142,628 

1,334,975 

191,284 

8,596,016t 

8,207,765 

*  1937  Pack 
1,735,659 

Green  Beans 
Wax  Beans. 

revised. 

tof 

which  1,120,549  cases  were 

whole — 

When  the  buyer  comes  at  you  for  supplies  he  will 
wave  these  total  figures  in  your  face  and  scare  the 
everlasting  daylights  out  of  you.  Learn  to  read  these 
statistics  rightly.  So  far  as  market  purposes  are  con¬ 
cerned  you  can  eliminate  the  whole  beans,  the  wax 
beans  and  the  asparagus  style  beans,  because  they  all 
sell  separately  upon  their  own  basis,  and  that  leaves 
only  the  cut  beans  and  it  is  upon  these  that  the  buyers 
fix  the  market  prices,  and  try  to  drive  down  your 
prices  on  the  other  style  packs. 

Of  cut  beans  there  were  only  5,669,530  cases  in  2’s 
cans — and  again  the  lO’s  may  well  be  eliminated  as 
not  coming  into  the  market  picture,  being  used  up  by 
hotels,  institutions  etc.  Does  that  look  like  an  over¬ 
burdening  supply?  Certainly  not.  Remember,  again, 
that  these  figures  cover  the  close  of  the  pack  in  each 
individual  section,  most  of  it  way  back  last  Spring,  and 
since  then  what  have  been  the  sales  and  deliveries,  so 
that  we  may  know  how  many  beans  remain  today,  to 
be  sold  ?  We  hope  stock  figures  as  of  January  1st,  will 
be  computed,  for  we  feel  they  will  show  that  more  than 
three  million  cases  have  been  sold,  distributed  and 
consumed. 
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We  are  trying  to  emphasise  the  error  constantly 
made  against  you,  in  using  total  figures  of  the  packs,  all 
sizes  and  grades,  when  a  moment’s  thought  tells  you 
that  the  specials  we  have  named  take  no  part  in  mak¬ 
ing  market  prices,  and  rapidly  reducing  stocks  change 
the  picture.  When  you  have  the  true  picture  in  front 
of  you  it  is  not  a  dark  one — just  the  reverse,  for  canned 
beans  have  been  cleaned  out  of  many  of  the  sections 
shown  above,  and  they  have  no  more  to  offer.  If  you 
have  good  cut  beans,  and  have  the  backbone  to  ask 
the  price  you  will  get  it — for  they  must  have  such 
supplies.  They  won’t  and  can’t  get  along  without  them. 

Canned  peas  present  the  same  picture  —  stocks, 
January  1st,  reduced  to  15,000,000  cases  as  the  visible 
supply  out  of  which  the  country  must  draw  until  new 
peas  can  be  produced;  and,  remember,  the  big  drives 
among  retailers  etc.,  are  yet  to  come.  Read  “Distribu¬ 
tors”  this  week. 

All  of  which  totals  up :  the  stampede  and  demorali¬ 
zation  of  the  canners  was  based  wholly  upon  total  pack 
statistics  and  carry-overs,  without  any  consideration 
of  the  tremenduous  consumption  and  the  huge  holes 
it  was  steadily  making  in  those  piles.  The  bally-ho  is 
over,  and  we  are  back  to  realities,  hardly  normal  in 
many  items,  as  a  matter  of  fact. 

Our  Christmas  present  to  every  canner :  prepare  for 
yourself  a  chart,  in  clear  typewritten  figures,  of  the 
low  prices  now  quoted  on  our  market  pages,  in  this 
week’s  New  York  market  report,  etc.,  date  it,  and 
paste  it  up  in  your  office  and  watch  results.  You  will 
find  it  a  very  interesting  game,  and  maybe  the  steady, 
but  sure  though  slow,  advances  in  these  prices  will 
serve  to  put  some  backbone  in  you. 

And  about  these  low  prices,  everyone  of  you  knows, 
as  well  as  we  do,  where  they  come  from.  They  are  sales 
which  you  have  ordered  your  brokers  to  make. 

Let’s  have  no  more  “beefing”  about  the  journals 
making  the  low  prices  on  canned  foods.  We  have  had 
brokers  come  to  us  to  complain  that  canners  have 
ordered  sales,  to  get  the  money,  at  prices  below  the 
market,  as  low  as  it  might  be,  and  the  brokers 
lamented  that  they  had  to  do  what  they  were  ordered. 
You  remember  the  sales  at  good  prices,  but  you  forget 
the  sales:  “sell  me  1,000  cases  at  the  market  if  possible, 
but  sell.” 

MERRY  CHRISTMAS! 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Looking  For  “Deals”  After  January  1st — Advances  In  Price 
Expected — ^The  Record  of  Minimum  Prices — Some  Buying  of 
Beans  and  of  Spinach — New  Packed  Citrus  Offerings — More 

Interest  In  Shrimp — Talking  Higher  Prices  On  Salmon. 

New  York,  December  16,  1938. 

HE  SITUATION — Notwithstanding  the  lateness 
of  the  season  and  current  concentrating  of  trading 
activity  on  holiday  goods,  canned  foods  buyers  for 
the  various  jobbing  houses  here  are  still  following  the 
market  closely,  and  are  in  a  rather  receptive  frame  of 
mind  for  “deals”  involving  canned  foods  for  shipment 


to  arrive  after  January  1.  More  interest  in  southern 
standard  vegetables  is  evident,  and  there  seems  to  be 
a  general  expectation  of  an  upward  move  of  2 1/2  to  5 
cents  per  dozen  on  most  such  products  in  the  immediate 
future.  Actual  trading  in  other  canned  foods  is 
rather  routine,  however,  and  price  changes  are 
negligible. 

THE  OUTLOOK  —  Year-end  inventories,  it  is  be¬ 
lieved,  will  show  almost  uniformly  low  holdings  of 
canned  foods,  which  indicates  the  need  for  a  sustained 
buying  move  after  the  turn  of  the  year.  While  the 
trade  is  looking  for  increased  prices,  it  is  agreed  that 
such  a  move  is  contingent  upon  development  of  heavy 
buyings.  Under  such  circumstances,  distributors  are 
naturally  inclined  to  proceed  slowly.  From  present 
indications,  however,  the  “log  jam”  is  due  to  break  just 
as  soon  as  a  little  real  buying  interest  dislodges  a  few 
of  the  “key  logs.” 

TOMATOES  —  Hand-to-mouth  buying  for  prompt 
shipment  tomatoes  is  still  reported  locally,  with  better 
business  in  the  offing.  Bottom  prices  are  3714  cents 
on  standard  Is,  571/2  cents  on  2s,  80  cents  on  2V2S,  85 
cents  on  3s  and  $2.75  for  10s,  all  f.  o.  b.  canneries, 
with  some  canners  asking  more.  New  York  tomato 
canners  are  showing  firmer  price  views,  with  the  mar¬ 
ket  for  extra  standards  firm  at  671/0  to  70  cents  for  2s, 
95  to  971/2  cents  for  2i/4s,  and  $3.25  to  $3.35  for  10s, 
with  fancy  hand  packed  ranging  90  to  95  cents  on  2s 
and  $1.20  to  $1.25  on  21/2S. 

PEAS — Standard  2s  still  hold  at  60  cents  minimum 
at  southern  canneries,  with  10s  at  $3.15,  with  limited 
buying  of  both  reported.  Fancy  2  sieve  sweets  com¬ 
mand  95  cents  at  plants.  New  York  packers  report  a 
slightly  improved  buying  interest  on  peas.  Standard 
5  sieve  sweets  are  held  at  721/4  cents,  with  extra  stan¬ 
dards  at  7714  cents.  On  fancy,  2  sieve  are  held  at 
$1,121/4  to  $1.15,  with  3  sieve  at  $1,021/2  to  $1.05  and 
4  sieve  at  92l^  to  95  cents  at  canneries. 

BEANS — A  little  buying  of  standard  cut  green  beans 
for  shipment  from  southern  canneries  is  reported  on 
the  basis  of  521/4  cents  f.  0.  b.,  with  extra  standards 
at  571/0  cents.  On  fancy  southern  beans,  minimum 
prices  are  $1.05  for  2  sieve  whole  green,  90  cents  for  3 
sieve  and  7714  cents  for  4  sieve,  with  fancy  3  sieve 
cut  green  beans  at  77 1/0  cents  and  extra  standards  5 
cents  less.  New  York  packers  still  have  liberal  holdings 
of  beaiis,  and  price  shading  is  reported.  Some  current 
offerings  include  extra  standard  5  sieve  cut  refutaes 
at  65  cents,  with  4  sieve  at  85  cents.  On  fancy  3  sieve 
cut,  stocks  are  available  at  92i/o  cents.  Standard  ax 
beans  hold  at  671/4  cents  at  New  York  canneries,  ith 
extra  standards  at  72i/o  cents  and  fancy  at  821/2  ct  ’ts. 

CORN — Limited  buying  interest  is  evident  in  his 
staple.  The  market  in  the  south  is  unchanged  1  om 
previously-quoted  levels,  with  only  a  small  mover:  ent 
in  evidence  on  either  standards  of  higher  grades.  Che 
move  toward  higher  levels  for  New  York  State  orn 
has  been  stymied  by  continued  granting  of  conces¬ 
sions  in  some  quarters,  and  fancy  cream  style  is  still 
offered  at  75  cents  for  2s  and  65  cents  for  303^,  'vith 
whole  kernel  bantam  at  70  cents  for  303s,  80  cents  for 
2s  and  $4.75  for  10s. 
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SPINACH — A  little  interest  is  shown  in  offerings  of 
Fall  pack  southern  spinach,  with  canners  currently 
quoting  the  market  for  standards  at  65  cents  for  2s, 
821 2  cents  for  21/2S,  and  $2,90  for  10s,  with  fancy  at 
721  •)  cents  on  2s,  95  cents  on  21/2S  and  $3.25  on  10s. 

LIMAS — Buyers  who  failed  to  contract  for  new 
pack  lima  beans  on  futures  contracts  have  been  doing 
a  little  quiet  buying  for  nearby  shipment.  Current 
quotations  at  southern  canneries  are  on  the  basis  of 
671,2  cents  for  standard  fresh  white  2s  and  $3.60  for 
10s,  with  mixed  white  and  green  at  75  cents  and  $4.25, 
respectively.  On  fancy  medium  green.  Is  are  offered 
at  771/2  cents,  2s  at  $1.10  and  10s  at  $5.25,  with  small 
green  fancy  at  821/2  cents,  $1.15  and  $5.75  and  tiny 
green  at  871/2  cents,  $1,221/2  and  $6.50,  all  f.  o,  b. 
canneries,  for  prompt  shipment. 

CANNED  CITRUS — Florida  packers  are  offering 
for  prompt  shipment,  fancy  segments  holding  at  45 
cents  for  8  ounce,  65  cents  for  300s,  80  cents  for  2s  and 
$2.35  for  5s.  On  juice,  sweetened  is  quoted  at  571/2 
cents  for  2s,  $1.80  for  5s  and  $2.80  for  10s,  with 
unsweetened  at  55  cents  on  2s,  $1.70  on  5s  and  $2,65 
on  10s,  all  f.  o,  b.  Tampa.  Texas  packers  are  offering 
juice  at  prices  slightly  under  those  prevailing  at  Flor¬ 
ida  canneries,  with  prices  on  segments  about  in  line 
with  the  Florida  basis. 

SHRIMP — Improved  buying  of  shrimp  for  cannery 
shipment  is  reported,  and  the  market  is  steady  to  firm. 
Small  hold  at  95  cents,  mediums  at  $1.00,  large  at 
$1.05,  and  extra  large  at  $1.10,  all  f.  o,  b.  Gulf  canneries 
or  New  Orleans. 

SALMON — Packers  are  talking  higher  prices  for 
salmon  after  the  turn  of  the  year,  but  this  has  as  yet 
failed  to  stimulate  the  buying  tempo  locally,  and  coast 
prices  remain  unchanged.  Current  holdings  of  reds 
are  reported  to  be  slightly  ahead  of  last  year,  although 
pink.s  and  chums  are  radically  short  as  compared  with 
1937  holdings  in  first  hands  at  this  time  of  the  year. 

CALIFORNIA  FRUITS — Coast  reports  indicate  that 
packers  are  figuring  on  assortments  for  shipments 
after  January  1,  but  prompt  shipment  business  con¬ 
tinues  at  a  low  ebb.  The  price  situation  on  the  west 
coas^  is  reported  to  be  showing  some  improvement, 
how^e  er,  and  canners  generally  will  close  out  the  year 
with  their  inventory  position  much  better  than  had 
been  inticipated  a  few  months  back.  Improved  export 
inqui  y  is  expected  to  contribute  to  market  strength 
early  in  1939. 

Ar  ^ARAGUS — Some  inquiry  for  California  aspara¬ 
gus  1  r  nearby  shipment  is  reported  on  the  part  of  the 
local  rade,  and  the  coast  market  is  firming  up. 
Canr  ’s  quote  colossal  white  at  $2.45  to  $2.55  for  2V2S 
squa  ,  with  colossal  green  at  $2.20  to  $2.35.  On  mam- 
luoth  he  market  is  held  at  $2.50  to  $2.60  for  white  and 
$2.25  0  $2.35  for  green,  with  large  at  the  same  figures. 
Medi  0  holds  at  a  range  of  $2,45  to  $2.60  for  white 
and  <  .10  to  $2.30  for  green,  the  wide  price  spreads 
being  lue  to  the  difference  between  the  advertised  and 
lessei  Known  brands  of  coast  packers.  No.  1  square 
mami  )th  white  is  held  at  $2.40  to  $2.45,  with  green  at 
$2.15  0  $2.25,  while  medium  white  is  held  at  $2.40  to 
$2.50  md  green  at  $2.20  to  $2.30,  all  f.  o.  b.  coast 
canne  .les  or  common  shipping  points. 


CHICAGO  MARKET 

By  '‘Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Business  Is  Better — Tomato  Canners  Firmer — Brokers  Get 
Behind  the  Canned  Pea  Movement — Small  Sales  of  Corn — 
News  of  the  Various  Items — Brokers’  Association  Meets. 

Chicago,  December  16,  1938. 

RIGHTER  DAYS  AHEAD — Last  week  an  editorial 
appeared  in  one  of  our  daily  newspapers  and  as  it 
seemed  particularly  apropos  to  canners  and  food 
distributors,  it  is  quoted: 

“Business  is  better — a  lot  better.  True,  we  are 
still  beplagued  with  many  problems,  the  worst  of 
which  is  continuing  unemployment.  But  the 
essential  factor  in  licking  unemployment  is  better 
business.  It  is  somewhat  doubtful  that  better 
business  alone  can  accomplish  a  complete  elimina¬ 
tion  of  unemployment.  But  it’s  a  cinch  that  not 
all  the  extra  solutions  in  the  world  will  help  unless 
there  is  greater  production  and  greater  sales. 

Merchants  in  Chicago  report  unusually  heavy 
Christmas  shopping.  Last  year  was  a  pretty  good. 
Christmas,  but  the  ‘recession’  had  set  in  and  gloom 
hung  over  the  holiday  cheer.  We  haven’t  yet  re¬ 
covered  all  the  losses  of  the  recession.  But  we’re 
on  the  upward  road  again,  and  that  means  a 
brighter  Christmas  for  most  everyone. 

There  is  every  reason  to  feel  that  the  current  re¬ 
covery  movement  should  go  far  above  the  1934- 
1937  wave.  For  one  thing,  having  weathered  a 
brief  recession,  people  have  more  confidence  in 
the  stability  of  our  revamped  economic  system. 
Eighteen  months  ago,  when  the  recession  started, 
there  were  many  undigested  reforms  which  made 
it  easy  for  business  men  to  react  quickly  to  the 
first  sign  of  a  slump,  quickly  turning  it  into  a 
near-panic. 

In  addition  to  the  reforms  being  much  more 
completely  assimilated  today,  as  we  see  it,  admin¬ 
istration  strategy  calls  for  the  encouragement  of 
business  for  some  time  to  come.” 

SELLING — Dun  &  Bradstreet  say  that  there  is  much 
complaint  in  various  lines  of  business  that  production 
is  on  a  scientific  basis  while  distribution  is  not.  That 
hits  the  nail  strictly  on  the  head  as  applied  to  canners. 
Of  course,  everyone  realizes  that  there  are  too  many 
variable  factors  in  selling  ever  to  get  it  down  to  a 
scientific  basis  like  production,  but  nevertheless.  The 
Canning  Trade  many,  many  times  has  presented  its 
readers  with  the  advice — build  a  sales  organization 
yourself,  develop  good  will  with  your  brokers  and 
through  them  with  the  trade  in  the  territory  that  you 
can  economically  serve. 

GENERAL  MARKET — While  canned  foods  have 
entered  the  usual  year-end  dull  period,  there  is  quite 
a  little  fill-in  business  going  on  and  in  addition,  ^ 
broadening  booking  for  shipment  immediately  after  the 
turn  of  the  year. 

TOMATOES — It  cannot  be  denied  that  the  large 
majority  of  canners  in  Indiana  and  Ohio  are  holding 
No.  2  standards  at  65  cents,  factory.  Some  seem  to 
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feel  that  when  buying  opens  up  next  month,  the  market 
will  be  stabilized  at  that  basis.  No.  21/0  standards  are 
quoted  from  85  cents  to  90  cents,  factory.  One  rather 
sizeable  lot  of  No.  10  standard  Indiana  tomatoes  were 
offered  the  other  day  at  $2.65,  factory,  and  it  is  under¬ 
stood  that  a  portion  of  the  lot  was  sold  here. 

Extra  standard  grades  have  been  in  limited  call. 
TOMATO  PRODUCTS — A  steady  buying  movement 
is  reported  on  puree,  sauce  and  catsup  with  a  widening 
interest  on  juice.  Prices  on  all  of  the  tomato  items 
are  firmly  held. 

PEAS — The  National  Food  Brokers  Association  has 
called  its  members  to  the  colors — to  get  right  behind 
the  canned  pea  marketing  campaign — to  see  that  there 
is  an  increased  interest  in  this  worthy  movement.  The 
local  brokers  have  received  copies  of  the  broadside  that 
the  Merchandising  Committee  of  the  Co-Operative  has 
issued  and  the  pea  canners  can  depend  upon  the  Chicago 
brokers  to  aid  and  assist  in  every  possible  manner. 

The  recenty  developed  strength  in  the  market  seems 
to  be  maintained.  It  is  difficult  to  purchase  No.  2 
tin  standard  No.  4  sieve  Alaskas  at  under  65  cents 
factory  throughout  these  sections.  Other  sizes  and 
grades  seem  to  be  in  a  better  position. 

CORN — That  same  fringe  of  low  priced  selling  con¬ 
tinues  with  No.  2  standard  cream  style  white  available 
at  60  cents  delivered  Chicago,  but  even  at  that  figure, 
brokers  report  sales  in  truckload  and  carlots  only. 

Fancy  grades  of  corn  are  holding  up  more  or  less 
steady  but  there  is  also  a  little  fringe  of  under-quoting 
on  these  as  well. 

GREEN  AND  WAX  BEANS — It  is  possible  to  pur¬ 
chase  No.  2  good  standard  cut  green  from  Wisconsin 
at  65  cents  delivered,  although  cut  wax  of  the  same 
grade  is  held  at  5  cents  more. 

Fancy  small  cuts  as  well  as  fancy  whole  in  both  green 
and  wax  have  not  been  wanted  by  Chicago  Houses  of 
late. 

BEETS  AND  CARROTS — Not  much  trade  interest 
in  these  vegetables  with  some  off  qualities  being  sold 
at  low  prices  and  which  have  hurt  the  demand  for  the 
top  qualities. 

SPINACH — Texas  reports  that  the  spinach  crop  will 
be  a  complete  failure,  and  that  there  cannot  be  any 
spinach  packed  in  the  Rio  Grande  Valley  until  next 
March.  Meanwhile,  the  Pacific  Coast  seems  to  be 
bringing  a  little  pressure  to  sell  but  the  Ozarks  are 
“getting  the  play”  with  prices  as  low  as  55  to  60  cents 
factory  for  No.  2’s  85  cents  for  No.  2V2’s  and  $3.00  for 
No.  lO’s. 

PACIFIC  COAST  FRUITS— There  is  little  or  no 
change  here.  Prices  remain  the  same.  Some  business 
has  been  booked  for  shipment  last  few  days  this  month. 
Stocks  are  light  in  Chicago  on  peaches,  apricots,  pears 
and  every  other  fruit  item. 

BLUEBERRIES — This  packing  was  kicked  around  so 
much  that  it  is  (as  one  buyer  stated)  heartening  to 
know  that  the  tone  of  the  market  has  materially 
improved.  This,  of  course,  was  caused  by  the  1938 
pack  in  Maine,  being  approximately  one  half  of  that 
of  last  year. 

APPLES  AND  APPLESAUCE — Prices  remain  firm 
in  New  York  and  Pennsylvania  as  well  as  on  the  Coast. 
Stocks  generally  are  in  the  hands  of  strong  canners 


who  realize  that  this  year’s  production  plus  the  carry¬ 
over  from  last  year  is  not  enough  to  meet  a  normal 
demand. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE  -A 
choppy  market  prevails.  Some  low  prices  have  been 
named.  The  real  volume  has  not  yet  developed.  Chi¬ 
cago  buyers  are  holding  back.  Some  say  there  is  every 
likelihood  of  a  sharp  and  substantial  advance  just  as 
soon  as  the  marketing  agreement  is  accepted  and  signed 
by  the  Florida  growers  and  canners. 

THE  FISH  LINE  —  Salmon  prices  holding  good 
except  a  slight  concession  now  and  then  on  pinks. 
Tuna  is  better  but  the  upward  trend  is  slow  in  develop¬ 
ing.  Shrimp  is  stronger  as  the  Gulf  pack  is  just  about 
winding  up. 

CHICAGO  FOOD  BROKERS — This  local  association 
held  its  annual  meeting  last  week,  which  was  well 
attended  and  during  which  Earl  Roll  gave  a  most 
interesting  travelog.  The  following  officers  were 
elected :  James  J.  Finnegan,  President ;  Harry  Williams, 
Vice-President;  M.  L.  LeGoff,  Secretary  and  Treasurer; 
Dan  Strassheim  and  Paul  Paver,  Directors. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade" 

Heavy  Exports — Grocers  Pushing  Canned  Foods  As  Xmas  Gifts 
— Fairly  Steady  Business  On  Fruits — Hand-To-Mouth  Buyers 
Finding  It  Hard  To  Get  Wanted  Goods — Less  Than  Five  Million 
Cases  Of  Peaches  On  Hand — Grapefruit  Prices. 

San  Francisco,  California,  December  15, 1938 

XPORTS — We’ve  been  reading  quite  a  bit  of  late 
in  the  “poison”  press  about  the  reduction  of  San 
Francisco,  to  the  status  of  a  “ghost”  city,  the 
demising  having  assertedly  taken  place  in  Septem¬ 
ber  and  October,  when  a  few  store  workers  did  picket 
duty  on  the  sidewalks.  Export  figures  for  the  port 
for  October  just  at  hand  illustrate  how  very  lively 
a  ghost  can  be.  Total  October  exports  amounted  to 
330,121  tons,  valued  at  $13,785,960.  Dried  fruits 
accounted  for  more  than  50,000  tons,  valued  at 
$4,380,921.  There  were  13,000,000  pounds  of  fresh 
grapes,  valued  at  $683,081 ;  11,000,000  pounds  of  fresh 
pears,  with  a  valuation  of  $416,056;  7,300,000  pounds 
of  apples,  valued  at  $193,877 ;  5,139,400  pounds  of 
canned  fruit,  worth  $1,914,793,  with  large  lo’s  of 
canned  vegetables,  canned  salmon,  tuna  and  sardines. 
Shipments  of  fruits,  vegetables  and  fish  surpassc  '  last 
year’s  figures  by  a  substantial  margin  and  more  -  ould 
have  been  moved  had  cargo  space  been  available.  ’  V'^hat 
a  ghost ! 

GIFTS — Grocery  gifts,  with  emphasis  on  c .  med 
foods,  are  being  featured  by  California  grocers  ’  the 
Christmas  season  on  a  scale  never  before  atter  pted. 
Baskets  are  among  the  most  popular  of  the  gif  sug¬ 
gestions.  There  are  “luxury”  baskets  filled  with  mice 
delicacies;  “friendly”  baskets,  laden  with  foo(  .  for 
luncheons  or  midnight  feasts,  and  “service”  b;  skets 
filled  with  practical  foods  for  the  needy.  Groce*  s  say 
that  more  canned  foods  are  being  purchased  foi  gifts 
than  ever  before,  and  that  the  sale  of  grocer:  gift 
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cen  icates  has  reached  a  new  high.  What  an 
oppi  rtunity  for  the  introduction  of  our  wonderful  Cali- 
fori:  a  ripe  olives,  shad  roe  or  squid,  or  a  lot  of  fine 
foo('’  many  have  heard  about  but  never  tasted! 

MARKET — A  fairly  steady  business  is  being  done 
on  California  fruits,  most  of  this  with  buyers  who  are 
operating  on  the  hand-to-mouth-plan.  There  are  those 
who  are  confining  purchases  to  actual  requirements, 
monih  by  month,  regardless  of  prices  or  conditions  of 
stocks  in  first  hands.  It’s  getting  difficult  for  them  to 
locate  quite  a  few  items  but  they  have  their  policy  and 
are  sticking  to  it.  Even  some  of  the  largest  packers 
are  sold  up  on  some  items  in  peaches,  pears,  apricots, 
pineapple  and  other  fruits.  More  interest  seems  to  be 
taken  in  fruit  cocktail  and  fruits-for-salad  than  in 
regular  pack  fruits.  The  statistical  position  of  canned 
fruits  is  considered  quite  satisfactory  by  the  trade.  It 
is  estimated  that  by  January  1,  there  will  be  less  than 
5,000,000  cases  of  peaches  on  hand  unsold.  This  com¬ 
pares  with  more  than  seven  and  a  half  million  cases  a 
year  ago,  and  an  average  of  more  than  five  and  a  half 
million  cases  in  recent  years.  There  are  about  1,500,000 
cases  of  apricots  unsold,  or  just  about  the  usual  amount 
for  this  time  of  year.  The  carry-over  of  pears  is  below 
the  average  of  late  years. 

JUICE — Some  prices  on  new  pack  grapefruit  juice 
have  been  named  by  Arizona  packers,  as  follows,  for 
unsweetened:  No.  2s,  70  cents;  46  ounce,  $1.70,  and 
No.  10s,  $3.25.  There  is  the  usual  differential  of  2 
cents,  5  cents  and  10  cents,  respectively  for  sweetened 
juice.  These  are  believed  to  be  the  lowest  prices  ever 
quoted  for  Arizona  or  California  grapefruit  juice. 

SPINACH — Some  winter  pack  of  spinach  is  expected 
to  make  an  appearance  soon,  it  being  reported  that 
a  light  pack  would  be  made.  This  will  probably  be 
quoted  close  to  the  bottom  of  the  present  list,  since 
winter  pack  is  usually  not  the  most  desirable.  Spot 
spinach  is  to  be  had  as  low  as  90  cents  for  No.  2s, 
$1.05  for  No.  2*/js  and  $3.50  for  No.  10s. 


SALMON — The  salmon  market  is  quiet,  but  there  is 
some  business  passing  all  the  time,  sales  during  Novem¬ 
ber  halving  been  more  than  100,000  cases  from  first 
hand-.  At  the  end  of  the  month  unsold  stocks  were 
aboid  2,855,000  cases,  against  3,996,Q00  cases  at  the 
cori-i  ponding  date  last  year.  There  is  very  little  pres¬ 
sure  ,o  sell,  especially  in  Alaska  reds,  with  $1.90  about 
the  .  erage  selling  price  on  this  grade. 
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TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande’’ 

Special  Correspondent  of  “The  Canning  Trade" 

Buying  Fresh  Fruit — Crop  May  Not  Be  So  Large — Crushed 
Grapefruit — Prices  Steady — About  February  Before  Any 
Quantity  of  Spinach  Can  Be  Produced — Fall  Bean 
Crop  Out 

McAllen,  Texas,  December  15,  1938. 

The  outlook — Not  to  be  forgotten  is  the  Federal 
Surplus  Commodities  Corporation.  The  F.S.C.C. 
vill  soon  wind  up  its  grapefruit  juice' program  in 
good  order,  removing  not  only  stocks  stored  in  the 
Valley,  but,  as  we  understand  it,  stocks  stored  in 
various  terminal  markets.  And  going  into  the  new 
grapefruit  crop,  the  F.S.C.C.  makes  its  initial  pur¬ 
chase  of  175  carloads  of  fresh  fruit,  to  be  diverted  into 
relief  channels.  This  is  the  start  of  its  program  to  buy 
up  5,000,000  boxes  of  an  estimated  10,000,000  box 
surplus. 

Speaking  of  surplus  grapefruit,  however,  there  are 
some  who  believe  that  even  as  last  season’s  crop  was 
greatly  under-estimated,  the  1938-39  crop  has  been 
over-estimated.  Their  reasoning  appears  sound.  Briefly, 
when  estimates  of  the  new  crop  were  calculated,  the 
fruit  was  small,  and  taken  into  consideration  were  sea¬ 
sonal  rains  which  are  yet  to  appear  and  swell  the  crop 
even  as  it  was  swollen  last  year  far  and  above  all 
estimates.  Also,  because  of  lack  of  rain-fall,  the  trees 
are  very  dry,  and  heavy  winds  of  the  past  week  have 
blown  a  large  amount  of  fruit  to  the  ground. 

A  PHILOSOPHICAL  CANNER— “In  studying  the 
evolution  of  foods,”  states  this  packer,  “one  is 
astounded  to  learn  25  per  cent  of  our  modern  foods 
were  unknown  a  century  past.  It  is  even  more  astound¬ 
ing  to  note  that  in  giving  the  Irish  potato  wholesale 
distribution,  modern  warfare  was  made  possible.  Thus 
the  significance  of  even  one  newly  introduced  food  may 
be  realized.  What  am  I  driving  at?”  he  asks.  “Just 
this:  Fruit  juices  as  we  know  them  today  in  America 
represent  a  new  high  in  civilization;  represent  a  new 
economic  frontier,  further  stabilizing  America’s  diet 
and  health.  Viewing  certain  nations  where  even  the 
distribution  of  milk  is  curtailed,  I  would  suggest  that 
with  the  proven  acceptance  of  grapefruit  juice,  and 
with  every  packer  committed  to  pack  quality  juice  this 
season,  that  brokers  and  buyers  forget  their  reluctance 
to  buy,  and  cater  to  the  true  buyer,  the  consuming 
public.  That  is,”  he  adds,  “a  good  old  fashioned  way 
of  doing  things.” 

In  presenting  the  foregoing,  I  have  only  to  say  that  I 
like  the  way  the  man  talks,  and  am  quite  pleased  that  he 
is  one  of  the  Canning  Clan. 

CRUSHED  GRAPEFRUIT — This  will  prove  a  new 
item  this  season,  and  seemingly  follows  the  successful 
trend  of  crushed  pineapple,  crushed  peaches.  While 
little  is  known  about  its  production,  at  least  so  far  as 
this  writer  is  able  to  learn,  it  is  reported  that  it  is  being 
quoted  at  62  Vo  cents,  f.  o.  b.  Valley. 

GRAPEFRUIT  JUICE — The  price  on  24/2’s  un¬ 
sweetened  appears  set  at  55  cents  low,  60  cents  high. 
Packers  are  of  no  mind  to  quote  lower,  and  appear  well 
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content  to  wait  for  orders.  Some  canners  are  entering 
into  production,  but  most  are  still  awaiting  the  first  of 
the  year. 

GRAPEFRUIT  SECTIONS— As  in  the  case  of  juice, 
the  price  appears  steady  at  85  cents  on  whole  fancy 
sections,  75  cents  on  broken  sections,  f.  o.  b.  Valley. 
One  packer  complains  that  there  is  evidently  some  con¬ 
fusion  among  some  brokers  in  quoting  sections,  as  they 
write  letters  as  if  broken  sections  are  the  low  price  on 
whole  fancy  sections.  “These  are  two  different  items,” 
he  states,  “catering  to  different  markets.” 

CARROT  JUICE — This  item  remains  steady  at  821/0 
cents,  f.  o.  b.  Valley. 

BEET  JUICE — Also  steady  as  821/^  cents,  f.  o.  b. 
Valley. 

SPINACH — Spinach  seems  to  get  stronger  every 
day,  and  at  least  one  packer  has  withdrawn  his  future 
quotations  until  a  later  date.  Another,  after  a  trip 
through  spinach  growing  sections,  has  wired,  “Do  not 
quote  spinach  at  any  price.”  It  will  be  about  February 
1st,  before  any  quantity  of  spinach  will  be  available  in 
this  section. 

SAUERKRAUT — While  this  item  is  still  selling  at 
50  cents,  f.  o.  b.  Valley,  there  seems  to  be  a  slight 
increase  in  the  demand  and  the  near  future  may  find 
a  firmer  tone  to  the  market. 

BEANS — It  can  now  be  said  that  the  late  frost  got 
our  Fall  bean  crop,  as  none  of  the  plantings  seem  to 
have  recovered. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  *‘The  Canning  Trade” 

Merry  Christmas — Demand  for  Shrimp  Light — Canned  Shrimp 
A  Cheap  Food  and  Delicious  Dish — Oyster  Canning 
Picking  Up. 

Mobile,  Ala.,  December  16,  1938. 

MERRY  CHRISTMAS  TO  YOU  ALL  — This 
being  Xmas  week,  the  housewife  has  to  take 
time  out  to  do  her  Christmas  shopping,  there¬ 
fore,  she  can  not  spend  too  much  time  in  the  kitchen 
and  canned  foods  solves  this  problem  for  her. 

A  foreigner  once  remarked  that  if  you  took  the  can 
opener  and  the  frying  pan  from  the  American  house¬ 
wife  she  would  starve  to  death.  To  what  extent  this 
is  true,  I  don’t  know,  yet  a  housewife  displays  mighty 
good  judgement  and  common  sense  when  she  serves 
canned  foods  on  her  table  that  are  as  good  as  she  can 
prepare  herself,  and  saves  time  and  trouble  of  cooking. 

SHRIMP — The  bulk  of  the  snrimp  produced  now 
goes  to  the  raw  headless  shrimp  dealers,  but  as  the 
demand  for  them  is  very  slack  now,  about  a  third  of  the 
shrimp  has  to  be  frozen  and  put  in  storage. 

The  price  of  raw  headless  shrimp  is  very  low  at 
present  and  the  dealers  are  laying  up  their  boats 
temporarily  for  the  market  to  clear  up  a  little. 

Some  of  the  factories  are  canning  shrimp  and  those 
that  they  can’t  sell  are  being  put  in  the  warehouse, 
so  both  the  raw  dealers  and  canners  are  accumulating 
a  surplus. 


The  A  &  P  Tea  Co.,  here  were  featuring  No.  1  shi  imp 
at  10  cents  per  can  last  week,  which  is  certainly  cheap 
eats,  when  you  take  into  consideration  that  it  is  all 
solid  food,  cooked,  ready  to  eat. 

There  are  occasional  distressed  lots  of  shrimp  sold 
at  cheap  prices,  but  most  of  the  pack  is  being  quoted 
at  $1.10  per  dozen  for  No.  1  small,  $1.15  for  No.  1 
medium  and  $1.20  for  No.  1  large,  f.  o.  b.  factory. 

OYSTERS — The  canning  of  oysters  in  this  section 
is  moving  along  pretty  lively.  Packers  report  a  good 
volume  of  business  booked  and  oysters  are  shipped  out 
as  fast  as  canned. 

The  weather  is  cold  and  except  for  occasional  fogs,  it 
is  ideal  for  oyster  canning. 

There  is  considerable  improvement  in  the  condition 
of  the  oysters  and  as  they  get  fatter,  the  yield  gets 
better. 

The  lack  of  rainfall  in  this  section  this  Fall  has  had 
a  tendency  to  keep  the  oysters  poor,  but  the  cold 
weather  seems  to  have  helped  them  a  good  deal. 

The  oyster  business  will  reach  its  peak  next  week, 
as  everybody  that  eats  oysters,  will  want  them  for 
Christmas. 

The  price  of  canned  oysters  is  95  cents  per  dozen  for 
four  ounce;  $1  for  five  ounce;  $1.80  for  eight  ounce  and 
$1.90  for  ten  ounce,  f.  o.  b.  factory. 

May  you  have  a  Merry  Christmas  and  enjoy  your 
turkey  and  oysters. 

THE  SPRAGUE,  WARNER  CONSOLIDATION 

CONSOLIDATION  of  two  of  the  oldest  wholesale 
grocery  concerns  in  Chicago,  doing  an  annual 
business  of  approximately  $20,000,000,  was 
officially  announced  in  Chicago,  December  14th,  1938. 
The  companies  are  Sprague,  Warner  &  Co.,  600  West 
Erie  Street,  and  Samuel  Kunin  &  Sons,  Inc.,  347  North 
Loomis  Street,  with  the  new  corporation  continuing 
the  name  of  Sprague,  Warner  &  Co. 

Thomas  C.  Dennehy,  Jr.,  will  head  the  new  company 
as  president.  A.  A.  Sprague,  Jr.,  son  of  Col.  Sprague, 
and  Maxwell  Kunin,  will  be  vice-presidents,  and  Harry 
Kunin  will  be  secretary  and  treasurer.  0.  S.  A. 
Sprague,  another  son  of  Col.  Sprague,  also  will  be  an 
executive.  Mr.  Dennehy  is  a  son-in-law  of  the  late 
Ezra  Warner,  Jr.,  son  of  one  of  the  founders  of  the 
business. 

The  outstanding  capitalization  of  the  new  company 
is  dependent  upon  the  extent  to  which  common  .stock¬ 
holders  of  the  present  Sprague,  Warner  &  Co.  elect 
to  accept  new  5  per  cent  notes  or  new  capital  slock  in 
exchange  for  their  holdings.  The  option  holds  .’or  20 
days  after  approval  of  the  consolidation,  to  b '  sub¬ 
mitted  to  stockholders  of  both  companies  on  Jam  iry  3. 

In  either  event,  the  capital  invested  in  the  businc  -s  will 
be  between  $5,000,000  and  $5,500,000,  accord  ig  to 
Col.  Sprague. 

“We  feel  that  with  the  new  addition  to  our  co  npany 
we  are  adding  new  and  aggressive  blood,”  b-  said,  | 
“The  ideas  and  principles  set  down  by  the  foun  'ers  of  1 
this  company  and  carried  on  throughout  its  ent  ''e  his-  | 
tory  will  be  furthered,  we  believe,  through  this  j 
amalgamation.” 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B.  Factory 

r  rices  given  represent  the  high  and  low  canners’  selling  price 
of  tlie  current  week,  subject  to  the  customary  cash  discoimts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continned 


Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  2^ . 

Large,  No.  2^..„ . —  . 

Medium,  No.  2^4 . 

Green  Mam.,  No.  2  ro.  cans . 

Medium,  No.  1  tall . .  . 

Large,  No.  2 . .  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . . . . 

Green  Tips.  60/80,  28 .  1.85 

Green  Tips,  40/60,  2s .  2.00 

Green  Cuts  and  Tips,  28 . 

Green  Cuts  and  Tips,  lOs .  7.35 

Green  Cuts,  2s .  1.05 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . .  4 

Ex.  Std.  Cut  Green,  No.  2 

No.  10  .  2 

Std.  Cut  Green,  No.  2 . 

No.  10  . . . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . . 

Ex.  Std.  Whole  Green,  No.  2... 

No.  10  . 

Fancy  Cut  Wax,  No.  2............ 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax.  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Wliole  Wax,  No.  2.... 

No.  10  . 

Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

No.  10  . . . 


Eastern 
Low  High 


2.10 

2.50 


Central 
Low  High 


2.40  2.60 


2.10 

2.30 

1.65 


2.16 

2.35 

1.76 


LIMA  REANS 


No.  10  . . 

No.  2  Fancy  Small  Gri 
No.  2  Medium  Green.... 

No.  10  . . 

No.  2  Green  &  White.. 


No.  2  Fresh  W^ite.. 

No.  .0  . 

No.  2  oaked . 


BEEI^ 

Whol* 
No. 
No. 
Std.  C 
No. 
No. 
Fancy 
No. 
No. 
Std.  S 
No. 
No. 
Fanev 
No. 

CARF 

Std.  s; 

No. 
Std.  L 
No. 

PEAS 

Std.  N 
Fancy 


No.  2.. 


No.  2 _ 

uC  No. 

.eed.  No.  2*....„ . . 


•1.  No.  2 . . 

dV’No!"?!"!!"”!!!!!!!!!!""" 

VD  CARROTS 

."2D! 


West  Coast 
Low  High 


2.46 

2.50 

2.45 

2.40 


2.66 

2.60 

2.60 

2.60 


2.35 

2.40 

2.15 

2.20 

2.00 


2.60 

2.45 

2.25 

2.25 

2.40 


.90 

1.00 

1.10 

1.10 

1.20 

1.50 

5.00 

5.00 

.60 

.85 

.80 

.80 

.90 

1.00 

2.76 

3.00 

.52  Mi 

.60 

.65 

.70 

.75 

.80 

2.55 

2.75 

3.00 

3.25 

3.25 

3.50 

.90 

1.50 

1.10 

1.40 

1.25 

1.76 

1.50 

6.75 

4.76 

6.00 

.80 

1.10 

1.20 

1.20 

4.00 

4.76 

5.25 

5.25 

.82% 

.95 

.90 

.95 

4.00 

4.76 

4.50 

6.00 

.72% 

.90 

.80 

.90 

3.35 

4.15 

4.00 

4.50 

.67% 

.70 

.70 

.75 

3.25 

3.50 

1.05 

1.20 

1.06 

1.20 

4.76 

. 

1.00 

1.16 

".'eo 

.67% 

.65 

2.70 

2.65 

3.25 

1.22% 

1.40 

1.35 

1.50 

1.50 

6.50 

7.00 

1.15 

1.25 

1.30 

1.10 

1.15 

1.16 

1.30 

1.25 

1.25 

6.25 

6.00 

.75 

.85 

.95 

.90 

.90 

4.25 

4.75 

3.75 

4.00 

.67  Va 

.80 

.72% 

.80 

.90 

.95 

3.60 

4.25 

.57% 

.60 

.65 

'  '  •• 

.75 

1.00 

.85 

1.35 

1.20 

.90 

1.60 

3.25 

3.50 

3.25 

6.00 

.67% 

.62% 

.66 

.70 

.76 

.85 

2.50 

2.70 

.65 

.65 

.70 

.86 

.70 

.76 

3.25 

2.76 

3.00 

_ _ 

.76 

.85 

.90 

.90 

1.10 

. 

3.25 

3.76 

3.36 

.76 

.80 

.65 

.76 

.96 

3.26 

3.50 

3.00 

3.25 

3.60 

.76 

3.50 

4.26 

. 

.65 

.76 

.62% 

.66 

.65 

.70 

3.00 

3.26 

2.76 

3.00 

— .... 

.67% 

.80 

.80 

1.10 

1.05 

1.20 

Eastern 
Low  High 


CORN— Wholegrain 
Yellow,  Fancy  No.  2............_.. 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  _ 

Std.  No.  2.^ _ _ 

No.  10  _ 

White,  Ex.  Std.  No.  2 _ 

No.  10 - 

Std.  No.  2 _ 

Shoepeg,  Fancy  No.  2._..»......... 

No.  10 _ 

Ex.  Std.  No.  2....«....«......— .._ 

No.  10 _ 

Std.  No.  2 _ _ _ 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 _ ... 

No.  10  . . 

Ex.  Std.  No.  2 . . 

Na  10  . . . 

Std.  No.  2 . . 

No.  10  . . 

White,  Fancy  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2 . . 

No.  10  . . 

HOMINY 

Std.  Split,  No.  1,  Tall . 

No.  2%  _ _ 

No.  10  . . . 

MIXED  VEGETABLES 

Fey.,  No.  2 . . 

No.  10  _ 

Std.,  No.  2 . . . . 

No.  10  . . 

PEAS 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  Ss............ 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Ex.  Std.  Sweets,  28....„.... 

No.  2  Ehc.  Std.  Sweets.  8s . 

No.  2  E:(.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  68.... — 

No.  2  Std.  Sweets,  2s . — 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s....._ - 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  28 . 

No.  10  Std.  Sweets.  Ss . 

No.  10  Std.  Sweets.  4s - .... 

No.  10  Std.  Sweets,  6s . . 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaska.  28 . . 

No.  2  Fey.  Alaskas,  Ss — ....... — 

No.  2  Ex.  Std.  Alaskas,  ls..„„ 
No.  2  Ebc.  Std.  Alaskas,  28.._„ 

No.  2  Ex.  Std.  Alaskas.  Ss _ _ 

No.  2  Ex.  Std.  Alaskas,  48....« 

No.  2  Ehc.  Std.  Alaskas,  Ss . 

No.  10  Ex.  Std.  Alaskas.  Is..— 
No.  10  Ex.  Std.  Alaskas,  2s...» 
No.  10  Ex.  Std.  Alaskas.  Ss.... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  Ss . . 

No.  2  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  68..„ . 

No.  10  Std.  Alaskas,  Is _ — 

No.  10  Std.  Alaskas.  2s— ......... 

No.  10  Std.  Alaskas,  Ss . 

Na  10  Std.  Alaskas.  48 _ — .. 

No.  10  Std.  Alaskas,  6s............. 

Na  2  Ungraded . . 

Soaked,  28  . — 

lOs  . . . . 

Blackeye,  2s,  Soaked . 

lOs  . . . 

PUMPKIN 
Fancy,  No.  2.. 

No.  2%  _ 

No.  8  - 

No.  10  _ 

SAUER  KRAUT 


.80 

.87% 

.80 

4.75 

5.00 

4.76 

.65 

.75 

.76 

4.25 

.65 

.76 

4.26 

. 

.60 

.62% 

4.00 

_ 

.80 

.86 

4.75 

.500 

.70 

.76 

4.00 

_ 

.66  . 

.70 

.75 

.87% 

.76 

Central 
Low  High 


.96 

5.75 


4.00 

.65 

3.76 

.60 


4.25 

.70 

4.25 


.76  .87Vi 

4.12%  4.25 
.60  .62% 


4.25 

.65 

3.50 

.65 

3.50 

.80 


.96 

5.00 

.80 

4.00 


.65 


.70 


West  Coast 
Low  High 


.70 

.90 


3.60 


.80 

.95 


.57%  .60 

.60 

.65 

3.25  . 

3.25 

4.00 

.77%  .86 

.60 

.66 

1.10 

2.00  2.50 

2.00 

2.36 

.76  .86 

4.00  4.60 

---TII 

. 

.66  .76 

-nil 

3.00  4.00 

— 

.95  1.25 

1.15 

1.35 

1.10 

1.40 

.92%  1.10 

1.05 

1.20 

1.00 

1.30 

.92%  . 

.95 

1.25 

1.00 

1.20 

.90  .96 

.90 

1.16 

1.05 

1.10 

.92%  . 

.90 

1.26 

1.15 

1.20 

.87%  .90 

.80 

1.10 

.96 

1.16 

.82%  .85 

.76 

1.10 

.90 

1.10 

.77%  .82% 

.77% 

1.00 

1.00 

1.05 

.85 

1.00 

—  titi 

.90  . 

.80 

.95 

1.10 

1.16 

.86  . 

.77%  1.00 

.80 

1.10 

.72%  . 

.70 

.80 

.75 

.95 

6.00 

6.75 

. 

6.00 

6.26 

4.76 

6.00 

4.25 

4.76 

4.50 

4.76 

4.25  . 

3.60 

4.76 

4.25 

4.50 

1.30  . 

1.30 

1.40 

1.40 

1.60 

1.25  1.60 

1.15 

1.20 

1.30 

1.45 

1.00 

1.10 

1.20 

1.30 

1.06  . 

1.06 

1.26 

1.25 

1.30 

1.00  . 

.85 

1.10 

1.20 

1.30 

.72%  .80 

.76 

.80 

1.10 

1.20 

.72%  .86 

.76 

.90 

.96 

1.10 

1.00 

1.05 

6.26 

-TtTTri 

5.00  6.26 

6.50 

6.60 

. 

4.00  . 

4.00 

6.50 

.72%  . 

.80 

1.00 

.62%  .70 

.70 

.77% 

.90 

1.00 

.60  .65 

.65 

.70 

.85 

.90 

.65 

.65 

.80 

.90 

6.00  . 

4.00  4.50 

6.00 

3.60  3.76 

3.26 

4.50 

4.60 

4.76 

3.15  3.50 

3.26 

4.00 

4.25 

4.50 

. 

_ 

4.00 

4.60 

.60  . 

.90 

.95 

.41%  - - 

.50 

.60 

.67% 

.60 

2.10  . . 

2.60 

3.60 

.67%  ....... 

.66 

2.70  . 

....... 

.65 

.80 


.70 

.85 


Fancy,  No.  2....................— . 

No.  2%  - 

No.  t  . .  .  M.rr, . 

.62% 

.60 

.70 

.45 

.60 

.50 

.60 

.62% 

.76 

.66 

.80 

No.  10  _ 

SPINACH 

2.50 

2.00 

2.86 

2.60 

2.60 

No.  2  . . 

.72% 

.77% 

.65 

.70 

.90 

.95 

No.  2% _ 

.96 

1.00 

.85 

.90 

1.05 

1.16 

SUCCOTASH 

3.26 

3.35 

3.00 

3.25 

3.40 

4.30 

Std.  Na  2,  Gr.  Com,  Dr.  Limas. 

.76 

.86 

...... 

Std.  No.  2.  Gr.  Cora,  Fp.  Limas. 

.90 

1.10 

•— ..s 

Triple,  Na  2 _ 

.96 

....... 

30 
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SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . . 

No.  2%  . . . . 

No.  8  _ — . . - 

No.  10  . 

Fey.,  No.  2,  Syrup  Pack . 

No.  2%  - . - . . 

No.  3  - - 

No.  10  . . 


Eastern  Central 

Low  High  Low  High 

.66  .70  . 

.80  .87%  . 

.96  .  . 

2.70  3.00  . 


.75  .  .75 

.97%  1.10  1.00 


3.16  3.50 


West  Coast 
Low  High 


1.20  1.20 

1.50  1.50 


TOMATOES 

Fancy,  No.  2 . . 

No.  2%  . . 

No.  8  . . . 

No.  10  . . . 

Ex.  Std.,  No.  1 . . 

No.  2  . . . 

No.  2%  - - 

No.  8  . . 

No.  10  . . 


Std..  No.  1 . 

No.  2  . 

No.  2%  _ _ 

No.  3  . . . . 

No.  10  . . 

TOMATO  PUREE 

Std.,  No.  1.  Who.  St.  1.04. 

No.  10  . 

Std.,  No.  1,  Trim  1.036 . 

No.  10  . . . 

TOMATO  JUICE 

No.  1  . 

No.  2  . 

No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  _ _ 


Solid  Pack 

.90 

1.05 

1.10 

.80 

.95 

1.20 

1.25 

1.35 

1.20 

1.26 

3.76 

4.00 

.45 

.47% 

.76 

.67% 

.80 

.70 

.80 

.95 

1.25 

.95 

1.10 

.97% 

3.26 

3.50 

3.00 

3.50 

3.10 

.37% 

With 

puree 

.42% 

.40 

.42% 

.60 

.62% 

.57% 

.65 

.62% 

.67% 

.65 

.65 

.80 

.90 

.85 

.90 

.80 

.82% 

.85 

1.00 

.97% 

2.75 

3.10 

2.80 

3.00 

2.65 

2.76 

.40 

.40 

3.00 

3.00 

3.50 

3.00 

3.25 

.37% 

.35 

.40 

.62% 

2.75 

2.50 

2.75 

2.76 

2.75 

.40 

.45 

.40 

.50 

.62% 

.65 

.65 

.70 

.70 

.76 

.70 

.72% 

2.60 

3.00 

3.00 

3.25 

2.65 

2.80 

.76 

.65 

.67% 

.95 

.85 

.90 

3.75 

3.76 

2.90 

3.00 

CANNED  FRUITS— Continued 


Eastern  Central  West  Co-,st 

Low  High  Low  High  Low  Hith 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . .  .  2.05  2.?0 

No.  10  . . .  .  7.60  7.75 

BLACKBERRIES 

Std.,  No.  2 .  .  1.10  1.15 

No.  10,  water..__„„__„__„ .  .  3.60  4.15 

No.  2,  Preserved.-.— .  .  . 

No.  2,  Syrup.-.-..———  .  .  . 


BLUEBERRIES 

No.  2  _  1.35  1.46  1.45  1.60 

No.  10  _  4.85  6.75  6.60  6.00 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

1.07%  1.10 

Std.,  White,  Syrup,  No.  2..—— 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 . 

1.10  1.20 

1.10 

1.20 

1.35 

1.35 

Red  Sour  Pitted,  No.  10 . — .. 

6.36  5.50 

5.60 

6.00 

5.00 

R.  A.  Fey.,  No.  2% . 

2.00 

2.15 

Choice,  No.  2% . 

1.90 

2.15 

Std.,  No.  2% . 

1.80 

1.85 

GOOSEBERRIES 

Std.,  No.  2 . . 

1.50 

No.  10 


RASPBERRIES 


1.4B 

1.60 

No.  10  . . . 

_  7.26 

7.50 

5.00 

Red,  Water,  No.  2 . 

.  1.65 

No.  10  . 

....—  7.26 

7.60 

6.00 

.  7.00 

1  7K 

1.40 

1.60 

.  9.  10 

Red,  Syrup,  No.  2 . 

Canned  Fruits 


APPLES 

No.  10,  water . 

2.35 

2.90 

3.00 

No.  10,  standard  heavy  pack.... 

2.60 

2.90 

. . 

No.  10,  fancy  heavy  pack . 

APPLE  SAUCE 

3.00 

2.76 

3.00 

No.  2  Fancy . 

.70 

.80 

.70  . 

No.  10  . — 

3.00 

3.25 

3.35  . 

No.  2  Std . - . 

.60 

No.  10  . 

APRICOTS 

2.76 

No.  2%,  Fancy— - - - 

1.55 

1.35 

1.65 

1.40 

No!  2%,  Std . . 

1.20 

1.25 

GRAPEFRUIT  SECTIONS 

Florida 

Texas 

California 

8  oz . 

No.  2  . — . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . — . 

No.  300  . 

No.  2  . 

No.  6  . . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . 

Choice,  No.  2% . 

No.  10  . - . 

Bartlett,  Fancy,  No.  2%. 

Choice,  No.  2% . 

Std.,  No.  2% . . 

No.  10,  Water- . . 

No.  10,  Syrup . — ... 

No.  10  Pie.  S.  P. . . 


.45 

.47% 

.80 

.85 

.75 

.85 

2.35 

.35 

.45 

.37 

.44% 

.54 

.55 

.48 

.50 

.40 

.55 

.62% 

.55 

.60 

1.70 

2.00 

1.70 

2.12% 

1.35  1.36 


1.70  1.90 

1.45  . 

1.32%  . 


4.60  5.35 


1.66  1.70 

1.45  1.50 

1.35  1.40 

3.25  3.50 

5.60  5.76 

3.25  3.50 


PEACHES 

Fey.,  Y.  C.,  No.  2% . . 

Choice,  No.  2% . — — 

Std.,  No.  2% . — 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  2%.-. . . 

No.  10,  Fancy . — 

Peeled,  No.  10,  Solid  Pack.... 


1.30  1.46 
1.17%  1.36 
1.07%  1.20 

.77%  .80 

1.00  1.10 

4.30  4.75 

4.00  4.35 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . .  .  . 

No.  2  . — . .  . 

Pres.,  No.  1 . — — .  .  . 

No.  2  . 

Std.,  Water,  No.  10 . - .  .  6.26  7.00 


Canned  Fish 


HERRING  ROE 

10  oz.  — . . 70 

No.  2,  19  oz .  1.25 

No.  2,  17  oz .  1.12% 


LOBSTER 


Flats,  1  Ih . - .  6.60 

%  lb . . .  3.26 

%  lb . - .  1.96 

OYSTERS 

Std.,  4  oz. . 95 

5  oz.  . 1.00 

8  oz.  .  1.80 

10  oz .  1.90 


Selects,  6  oz . 


6.60 

3.25 

3.00  . 

1.96 

Southern 

Northwest  Selects 

1.05 

.96  . 

111 

1.00  . 

1.15  1.25 

2.10 

1.80  . 

1.60  1.75 

2.20 

1.90  . 

SALMON 

Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  %  . . 

Pink,  Tall,  No,  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1.......— . 

No.  %  . . 

Chums,  Tall.  No.  1 . — . 

Medium,  Red,  Tall . 


1.86 

1.96 

1.60 

1.60 

1.60 

1.80 

2.25 

1.25 

1.30 

1.00 

1.06 

.76 

1.75 

1.85 

.90 

.96 

1.60 

1.75 

SHRIMP 


No.  1,  Small..... 
No.  1,  Medium. 
No.  1,  Large . 


Southern 
1.05  1.10 

1.10  1.16 
1.16  1.20 


SARDINES  (Domestic)  Per  Case 


PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . . 

No.  2%  . — . 

Sliced,  Standard,  No.  10 . 

Shr^ded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10... . 


1.60  . 

1.80  . 

1.40  . 

1.65  . 

5.85  6.10 


%  Oil,  Key _ 

%  Oil,  Keyless . 

%  Oil,  Tomato,  Carton . — . 

%  Oil,  Carton . 

%  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


4.15 

4.00 


5.00 

3.80 


6.00 

4.25 


TUNA  FISH,  Per  Case 


PINEAPPLE  JUICE 

Buffet  . . . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . „ . 


.62% 

.72% 


1.05 

1.60 

2.40 

6.00 


Fey.,  Yel.,  Is,  24’s.. 
Fey.,  Yel.,  la,  48’8.... 

%8  . . 

%8  . 

Light  Meat,  Is.......... 

%B  . 

%•  — . 


li70  1.70 
3.01  3.30 


10.0 

11.46 

6.6 

6.30 

3.8 

4.15 

11. OC 

6.9  ■ 

3.S' 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  Y ou  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 

The  Wage  and  Hour  Law  makes  hand  labor  extremely  costly. 
Offer  2  C-R  Bean  Snippers,  1  C-R  Whole  Grain  Corn  Cutter. 
All  in  excellent  used  condition.  Charles  G.  Summers  Jr.,  Inc., 
New  Freedom,  Pa. 

FOR  SALE — Canning  Machinery  of  all  kinds,  dismantling, 
will  sell  cheap.  Rustic  Furniture  Co.,  Inc.,  Williamstown,  N.  J. 


FOR  SALE — Two  450  gal.  Copper  Steam- Jacketed  Kettles 
with  Agitators;  One  350  gal.  Copper  Steam-Jacketed  Kettle  with 
Agitator;  Three  250  gal.  Copper  Steam- Jacketed  Kettles  with 
Agitators;  One  175  gal.  Copper  Steam- Jacketed  Kettle  with 
Agitator;  Two  60  gal.  Copper  Steam- Jacketed  Kettles;  One  Bean 
Apple  Washer;  One  Philadelphia  Filling  Machine,  “A”  valve; 
One  Apple  Elevator;  One  Pulp  Tank,  500  gallon;  One  Kiefer 
Visco  Filling  Machine.  Address  Box  A-2330  c/o  The  Canning 
Trade. 


_ FOR  SALE  — FACTORY _ 

FOR  SALE — Complete  Plant  with  equipment  for  packing 
peas,  corn  and  beans.  Excellent  location  on  railroad  siding, 
Clinton,  New  York.  Clinton  Canning  Co.,  Clinton,  N.  Y. 

FOR  SALE — Complete  Canning  Plant  with  A  No.  1  equip¬ 
ment  for  packing  Asparagus,  Beans,  Tomatoes,  Pumpkin  and 
Cranberries,  located  in  the  heart  of  Salem  County,  Woodstown, 
New  Jersey.  Wallace  Roberts  Canning  Co.,  Woodstowm,  N.  J. 


SITUATIONS  WANTED 


POSITION  WANTED — By  pickling  expert,  authority  on 
pickling  methods,  hot  or  cold  processing,  any  and  all  styles  of 
pickles,  relishes,  sauces,  brine  stock,  mayonnaise.  Outstanding 
experience  from  seed  to  finished  product.  Age  37,  married. 
Exceli'^nt  references.  Can  take  full  charge.  Address  Box 
B-230‘)  c/o  The  Canning  Trade. 


IJR  CANNING  OR  FREEZING 
I  NCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


c  ILIwinriEio  CoiwiiPiAKCjr  Westminster,  Met. 

USKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


SC(  rriMPROVED  VINERS-'VINER  FEEDERS 


fouadert  of 

til’  TAULIC  CONVEYING  EQUIPMENT 


SCOTT  VINER  CO.  COLUMBUS, □ 


POSITION  WANTED — As  warehouseman,  shipper  or  label¬ 
ing  machine  man.  Familiar  with  all  types  of  labeling  equipment, 
packaging  tin  or  glass.  Address  Box  B-2327  c/o  The  Canning 
Trade. 


POSITION  WANTED  —  By  operator  of  Canco  Closing 
Machines.  Single  man,  Tvill  go  anywhere.  References  supplied. 
Address  Box  B-2328  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  plant  canning  a  dry  pack.  Good 
references.  Location  not  essential.  Address  Box  B-2301  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Manager.  15  years’  experience 
with  three  major  companies;  3  years  with  present  company. 
Will  go  anywhere;  prefer  West  or  Northwest.  Address  Box 
B-2324  c/o  The  Canning  Trade. 


POSITION  WANTED — As  Production  Manager  or  Superin¬ 
tendent.  Positively  dependable  and  able  to  accept  responsibility. 
Years  of  outstanding  experience  as  A-1  canner  of  high 
quality  foods  in  tins  or  glass.  Can  build,  equip  and  operate  a 
plant  efficiently  and  economically  for  various  vegetables,  fruits, 
pickles,  etc.,  from  seed  to  finished  product.  Seeking  permanent 
connections  with  large  reputable  organization.  Would  like  to 
hear  from  canners  needing  man  my  type.  A-1  references. 
Address  Box  B-2329  c/o  The  Canning  Trade. 


SPECIAL  NOTICE 

Reprints  Available  of  the  Burgess  Article 

“FINANCING  in  the  FUTURE” 

So  much  interest  has  been  shown  and  requests 
for  extra  copies  received  for  the  article  “Fin¬ 
ancing  in  the  Future”  by  John  Burgess,  Vice- 
President  of  the  Northwestern  National  Bank 
and  Trust  Company,  Minneapolis,  which  ap¬ 
peared  in  our  Editorial  columns  of  the  Novem¬ 
ber  28th  issue,  that  to  care  for  these  requests 
reprints  of  the  article  will  be  made  and  supplied 
in  pamphlet  form  at  $5.00  per  hundred. 

In  order  to  determine  the  necessary  number  re¬ 
quired,  please  forward  your  orders  promptly. 

THE  CANNING  TRADE 
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ilfrrg  OIIjrt0tma0 

from 

pERLINrHAPMAM 

DcanningW  machinery 

Single  Unit  orJ!  Complete  Canning  Plant' 
BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 


HAMILTON 

Steam  Jacketed 

KETTLES 

all  styles,  any  size  -  made  in 
Stainless  Steel,  Pure  Nickel, 
Monel,  Copper,  Aluminum. 
Nationally  known  for  their 
quality  of  materials,  con¬ 
struction  and  performance. 
Built  by  an  organization,  that 
has  made  kettles  for  more 
than  66  years. 


HAMILTON  KETTLE  WORKS  CO.,  Hamilton,  Ohio 


Herman  Eamse .  Pres-h. 
419-^21  E. Lombard  St. 
BALTIMORE.MD. 

Phones — Plaza  IS^5-iSP-6 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


A  young  Indian,  suddenly  “oil-rich,”  bought  a  five 
thousand  dollar  automobile  and  drove  away.  The  next 
day,  he  was  back  at  the  agency,  footsore  and  limp,  his 
head  bandaged.  This  was  his  explanation: 

“Drive  big  car;  step  on  gas;  trees,  fences  go  by 
heap  fast.  Pretty  soon  see  big  bridge  coming  down 
road.  Turn  out  to  let  bridge  go  by.  Bang!  Car  gone! 
Gimme  ’nother  one.” 

Some  happy  day  we’ll  beat  our  swords  into  plow¬ 
shares,  and  our  swing  bands  into  unconsciousness. 

“How  many  kinds  of  milk  are  there?”  asked  the  city 
boy  of  his  father. 

“Oh  three  or  four,”  replied  his  father.  “Buttermilk, 
sweet  milk,  condensed  milk.  Why  do  you  ask?” 

“I  was  drawing  a  cow  and  I  wanted  to  know  how 
many  faucets  to  put  on  her.” 

“How  far  back  did  women  wear  bustles?” 

“As  far  back  as  possible.” 

The  district  visitor  asked,  “How  many  are  seven 
times  six?”  “Forty-two,”  said  a  small  boy.  “Pretty 
good,”  replied  the  district  visitor.  “Pretty  good,  hell: 
It’s  perfect,”  said  the  boy. 

An  Englishman  and  an  Irishman  riding  together, 
passed  a  gallows. 

“Where  would  you  be,”  asked  the  Englishman  “if 
the  gallows  had  its  due?” 

“Riding  alone,  belike,”  replied  the  Irishman. 


Teacher — I  would  like  to  know  why  it  is  that  when¬ 
ever  I  leave  the  room  for  a  short  time  and  then  return 
I  find  no  one  working. 

Jimmy — It  is  because  you  wear  rubber  heels,  ma’am. 

Wife  (to  late  returning  husband) — Is  that  you, 
John? 

John — It’d  better  be. 

Instructor — You  say  in  this  paper  that  you  kno  v  the 
connecting  link  between  the  animal  and  vegetable  ing- 
doms.  What  is  it? 

Student — Stew. 

“There  goes  a  fellow  who  seems  to  take  the  /orst 
possible  view  of  everything.” 

“Is  he  a  pessimist,  then?” 

“No,  he’s  an  amateur  photographer.” 

“A  mouse  fell  in  this  bucket  of  milk.” 

“Did  you  take  it  out?” 

“No,  but  I  put  the  cat  in.” 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADjlfSTERS  ior  Detachable  Chains. 

Frank  ^amachek  Mach.  Co.,  Kewaunee.  Wls. 

agitatohs 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
C'innery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porto,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Saletn,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

BOXIIJG  MACHINES. 

Chisholr '  Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westmii  ;.ter  Mach.  Wks.,  Westminster,  Md. 

BROK  "S. 

Phillips  riles  Co.,  Cambridge,  Md. 

BORN  S,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  R  .18  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  JvKERS'  MACHINERY. 

Camero.  'an  Mchy.  Co.,  Chicago,  Ill. 


CANt. 


FOODS. 


Phillips  king  Co.,  Cambridge,  Md. 

Phillips  >8  Co.,  Cambridge,  Md. 

CANS,  n.  Ail  Kinds. 

^erica:  an  Co.,  New  York  City. 

^ntiner.  Can  Co.,  New  York  City. 

Crown  I  Co.,  Philadelphia,  Pa. 

Heekin  '•  Co.,  Cincinnati,  Ohio. 

National  ,  Co.,  Inc.,  Now  York-Baltimore. 
Phelps  f  Co.,  Baltimore,  Md. 

Phillips  Co.,  Cambridge,  Md. 

CAN  T  ING  MACHINERY. 

Cameron  n  Machinery  Co.,  Chicago,  lU. 

can  ,  ..king  machines. 

Chisholr.  der  Co.,  Niagara  Falls,  N.  Y. 

K.  Rc  s  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  6pen  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  6  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  111. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapm2m  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ior  tanks. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  CUTTERS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niag2tra  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SH.KERS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Rl. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 
BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K,  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc,,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A,  K.  Robins  &  Co,,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

EVAPORATING  MACHINERY. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md, 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wls. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAUUC  CONVEYING  EQUIPMENT. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Smtt  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSURANCE,  Cannm. 

Caimers'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Kettles.  See  Kettles,  Copper. 

lACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

kettles.  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ul. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Cameled.  See  Glass-Lined  Tanks. 


PEA  VINEB  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  I.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  S  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  lor  Analyses  ol  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  HI. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANKERS'. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  AH  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  HI. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Mach.  Corp.,  Hoopeston,  HI. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  HI. 


SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
The  United  Co.,  Westminster,  Md. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Coim. 
GaUatin  VaUey  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  lU. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chimman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  <ior  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y, 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hatton  Cop^r  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langseiikamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F .  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina. 

A.  K.  Robins  &  Co.,  Inc.,  Balhmore,  Md. 

VACUUM  PANS 

HamUton  Copper  &  Brass  Works,  Hamilt.'jn,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  In> 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  F^dls,  N.  V. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Vis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  M:- 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  '. 

Food  Machinery  Corporation,  Hoopestot  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Me 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

'Ibe  United  Co.,  Westminster,  Md. 
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BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


Wrapped  as  Christmas  present 
if  desired. 


360  pages  of  proven  procedure  and  formulae 
for  everything  ^‘Canahle^^ 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  *  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  srowing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 
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